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AND PROCESSORS OF 
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from the Argentine 
For three-quarters of a century—since 1879—The J. S. YOUNG CO. continuously has im- 
ported, processed and manufactured—in .its modern 8'%-acre Baltimore plant—highest 
quality tanning extracts for the industry 


They include: 
LOGWOOD © WATTLE BARK © SUMAC @ DIVI-DIVI © GAMBIER © QUERBRACHO © MYRABOLAM 
OSAGE ORANGE © CHESTNUT WOOD EXTRACT © FUSTIC © HYPERNIC © TANNIC ACID 
We are also manufacturers of the famous CHEMBARK 


natural tanning extracts for the Chemtan Co 


ind special products for other well-known firms 


CHESTNUT WOOD / viru: 
from France and Italy L & YO U Ni G Cc oO 
we faa a 


2701-2733 Boston St., Baltimore 24, Maryland 
Experienced technical advice available on request from Baltimore or from any of our branches 
Branches: PHILADELPHIA @ CHICAGO @ PATERSON, N. J. © DANVERS, MASS 








If you are using 
Synthetic Soles 
Stitch all shoe parts with one thread = SAFETY SHES 
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Vv Eliminates all seam failures ~ Simplifies production 
vy Reduces inventory Vv Adapts to all stitching operations 
vv Matches the Special Properties of Synthetic Soles 
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PREMIER DACRON 


Dacron alone matches.every synthetic sole attribute 
The successful sewing thread made of DACRON , 


PREMIER THREAD CO. * PAWTUCKET, RHODE ISLAND 


Du Pont Trademark 
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High-priced leather. Customs officials 
at Calcutta, India, a few weeks ago 
found some $40 000 worth of opium 
being smuggled out of the country, 
packed in cases of leather marked for 


export, 


Bagged shoes. eer, the recent 
elections in Ohi » Cleveland woman 
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table. When the count wa 
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between Senatorial 


over ner 


xd into one of the Dag or 
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Churchill gift. The British Hox 
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book 
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effects of 
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HEEL-LESS HIGH STYLE shoe de- 

signed by Andre Perugia and on dis- 

play in his stores in Paris. Perugia, 

an engineer as well as shoe designer, 

claims the wearer can walk as easily 

in this shoe as in any very high-heeled 
shoe. 


Leather wood. Home building mate 
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pularity 
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Largest shoe. The November issue of 
Esquire magazine carried an ad d 
playing the b ggest snoe ever fo at 
pear in @ mag Zine aavertisement. 
The shoe, be ongir 1g to Roblee divi 


of Bro wn She oe Co. is said to be 


able to fit a man 12 feet tall. 
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Self-service. 

selling is still 
U. S., Sweden and Switzerland have 
hundreds of such stores. Norway al 
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EDITORIAL 





The Theme Of Extra-Pairage 
Has No Place In Shoe Business 


It's A Negative Approach And Should Be Replaced By New 
Philosophy: Yesterday's Luxuries Are Today's Necessities 


| 
\\ e have for countless years been 


hearing the gospel of “extra-pairage 
sales.” It has virtually become dogma 
in the shoe industry. 

We can assume that what’s gen- 
erally meant by extra pairage is that 
pair of shoes purchased beyond the 
basic or immediate needs of the con- 
sumer. It boils down to this: shoes 


bought for needs are necessities, 
while those bought beyond the line 


of needs are “luxuries. 


So an extra-pair purchase is 
actually a luxury purchase. And 
this brings us into a challenging new 
Where is the line of de- 


concept. 
necessities and 


marcation between 
luxuries? If anyone can point to 
such a line, they have put their fin- 
ger on the exact place where regulat 
shoe purchases end and extra-pairage 
purchases begin. 
This, however, 
possible to do. And there are several 


is probably im- 


good reasons why. 

First, because in a volatile, evolv- 
ing economy such as ours, many of 
yesterday's luxuries are quickly con- 
verted into today’s necessities. The 
line between necessities and luxuries 
is never really clear at any given 
time—-is always a fluid line. 

Second, the difference between a 
necessity and a luxury is often a 
state of mind. To two men of equal 
economic status, one many consider 
six suits of clothes a necessity, while 
to the other three suits will suffice. 
To the first man the seventh suit be- 
comes a “luxury.” while to the other 
man the fourth suit enters the luxury 
class. It’s a matter of perspective, of 
point of view. 

Third, it’s a matter of income. To 
a low-income earner the third pair 
of shoes may be a luxury, while for 
a high-income earner it takes the 
tenth pair to reach the luxury class. 

Fourth, circumstances will over- 
power even income. For example, a 
young lady secretary in a large city 
will consider Six pairs of shoes neces- 
work- 
ing day, evening and social, sports 
\ housewife in 


sary for her various activities 


and casual wear, ete. 
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Peoria, in a substantially higher in- 
come bracket, will find that three 
pairs suflice for all her needs and 
wants over the year. 


What we're leading up to is a 
point of much significance: there is 
virtually 
which can be considered an “extra- 


no single type of shoes 
pair” item applicable to all con- 
sumers. A pair of glittering evening 
shoes is an extra pair to a farm 
housewife in Three Corners, Lowa, 
but is basic equipment for a New 
York debutante. 

In short, extra-pairage footwear 
can’t be applied in an all-inclusive 
manner. The true application of 
extra-pairage is to the indivdual con- 
sumer.  Extra-pairage, in short, 
hinges upon a lot of surrounding cir- 
cumstances. 

But even all this is of secondary 
importance. It would be to the shoe 
adopt a 
philosophy regarding 
extra-pairage sales. And that philos- 
ophy is that there’s no such thing, 
within reasonable bounds, of “extra” 
American con- 


industry’s 
whole new 


advantage to 


pairs of shoes for 
sumers. 

The very term 
signifies a negative philosophy. It 


“extra-pairage” 


denotes that people will or can buy 
just so many pairs of shoes, and any 
pairs sold beyond that point belong 
in the gravy category called extra 
sales. It suggests that there’s a sat- 
uration point to buying and selling 


in America. 


The course of modern shoe 
business by its own records con- 
tradicts such a philosophy. For ex- 
ample, prior to the mid-Thirties the 
average per capita consumption 
among women was slightly over three 
pairs, whereas today it’s four pairs. 
We're making 100 
pairs of women’s 
today than we were two decades ago, 


million more 
shoes annually 
by virtue of boosting sales an av- 
erage of one pair per woman per 
year. 

Does that addition of one pair be 
long in the category of extra pair 
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age? If we raise these sales to five 
pair per woman, should we classify 
the added pair as “extra” pairage? 

The same record is) shown’ in 
misses’ or little girls’ shoes—a_ rise 
from a litthe more than three pairs 
to nearly five pairs today, all in a 
single det ade. 

\re we simply selling “extra” 
Definitely not. What we're 


doing is converting yesterday's lux- 


palrs. 


uries into today’s necessities. 

The philosophy isn’t the negative 
approach of extra pairage, but the 
positive approach of growth. Sales 
are hit hed lo a philosophy of con 
stant expansion of consumption, 


Now, an economy such as ours 


has no physical limitations. Nor 


have consumers. There are limita 
tions to consumer needs, but no 
limitation to consumer wants. If 
consumers bought shoes only for the 
basic needs—-for basic foot coverage 

our per capita consumption would 
be reduced to less than two pairs a 
year, with a total annual output be 
low 300 million pairs. 

But “wants” enter the picture 
adding 200-250 million pairs more 
to production, and adding a con 
sumption of nearly a pair and a halt 


When a con 


more per individual. 
a so-called 


sumer buys (or is sold) 
“extra” pair, the sale is made not by 
force but because the consumer wants 
the shoes. She many not need the 
shoes, but she wants them. 

Good 
“luxury” into a “necessity.” 

That underscores the entire Amet 
ican philosophy that has given us 


selling has converted a 


our unprecedented (and still ex 
panding) standard of living. There 
are no limits to human wants. Vir 
tually every woman’s hat, from a 
standpoint of utility 
“luxury.” Yet to every woman it's 


value, is a 


a necessily. 


“Extra-pairage” is a term that 
has, at best, only an extremely limited 
rightful place in shoe business. The 
“extra” pair that’s sold isn’t hung 
on a wall for decoration but is used 
If it’s used it serves a purpose, to the 
pleasure of its owner. It therefore 
assumes a practical value. And as 
such it has no right to be classified as 
something “extra.” 

For every additional pair sold, the 
industry is making a real contribu 
tion to a higher living standard and 
a greater enjoyment of life for the 
American public, Not extra-pairage 
but growth pairage, 

Reprints of the edito 

p to 100, le each; 206 


000, 2 ‘ } 00 or 





Want faster, smoother production in your Fitting Room? 


use HEMBOBS” 


ready-wound 


ALL-NYLON BOBBI Ns 


no other bobbin has this unique construction! 


Shoe manufacturers are amazed at their tremend- 
ously increased production when they switch to 
HEMBOBS, all-nylon bobbins. These U.S. Patented, 
ready-wound bobbins... 


@ give up to 50% more yardage 

@ save seconds, minutes, hours of wasted 
bobbin-changing time 

@ enable operators to turn out more shoes 
in less time 

@ save money...every bobbin is 100% per- 
fect—every yard is productive...no metal 
shelis to purchase, no winders to adjust. 





May we prove this to you? One of our Shoe Tech- 
nicians will be glad to call on you with free HEMBOB 
samples to test on your own machines. 


SEAMS BETTER BECAUSE IT 1S BETTER 


EMINWA? 


Lert | 


The Heminway & Bartlett Mfg. Co, 500 Fifth Avenue, New York 36, N ¥ 
Sales Offices: Chicago, Philadelphia, Boston, St. Louis, Cincinnati, Dalia: 
San Francisco, Los Angeles, Charlotte, N.C., Lynchburg, Va, Gloversville, N.Y 
Foreign Agent: Turner, Halsey Company, Inc, 40 Worth Street, New York 
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WOMEN'S FOOTWEAR 





Cork wedge heels, cork clogs, cork trims will be prominent fashion 
note in retail shops this spring-summer. Already getting a lot of con- 
sumer interest in retail stores featuring resort footwear. Italian-influ- 
enced sandals with low wedge heels are ‘hot’ items, say leading re- 
tailers. Were good last summer . . . expected to be even better in 1955. 





Outside flat heel in cork is feature of new Italian sandal (1). Heel 
has fine leather toplift. Italian designer features novel ‘'bottle-cork’’ 
vamp trim to coordinate with heel. 





New bow trend gathering strength: the soft bow (2). Perugia fea- 
tured it in shoes designed for Givenchy's couture showing in Europe. 


High-fashion houses here report good acceptance. Some scarf-like bows 
actually tied by wearer . . . others permanent tie. Soft bows are in 


keeping with big ‘'soft'’ trend affecting all footwear fashion. Watch 
for more soft, draped decorative treatments. Supple half-bow treat- 
ments (3) also prominent in this soft bow trend. 





Jewelled T-strap sandal with narrow bar-vamp (4) currently listed 
as big seller with number of fashion houses in medium to high-price 
fields. Manufacturers report interest has grown substantially in this 
silhouette. Current sales at retail going very well in most areas, new 
orders for spring indicate broader acceptance expected. Consensus: 
women like bare look, like jewelled touches, but want secure fitting qual- 
ities .. . hence the jewelled T-strap pattern, bare yet with straps stra- 





tegically placed to give firm fit. 


The "fur" look in footwear .. . currently attracting good consumer 
interest. One high-fashion house doing particularly good job with 
"little leopards” in flats and high heel styles. Other high-fashion firms 
report good interest in fur trims such as bows and collars. 





Fur’ look shows promise of becoming strong fashion factor for 
fall 1955. Several tanners working on fur prints on leather. Fabric 
houses will come up with their own versions. Furriers planning special 
accelerated promotion in 1955 of fur accessories and little fur jackets, 
collars, stoles, etc., so the "fur" look in footwear can be good tie-in 





promotion. 


Printed leathers the big talk among fashion-minded tanners. Num- 
ber of printed leathers making debut in select outlets. Too early in 
most instances to get accurate measure of consumer acceptance, but 
tanners, manufacturers, retailers are enthusiastic. Bears watching. Some 
prints simulate fabrics, others are distinct new texture patterns. 
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"Texture" continues to be big word in over-all fashion picture— 
apparel, accessories, etc. Surfaces that highlight depth and dimension 
have top rating with leading designers in broad variety of fields influ- 
enced by fashion. Number of prominent shoe designers cite this con- 
tinuing and intensifying interest in ‘texture’ as the basis for possible 
new trend toward more reptile leathers. Some predict fall 1955 will be 
biggest reptile season in many recent years. 





MEN'S FOOTWEAR 





“Latin Look" in English men's shoes reportedly gaining very good 





acceptance. Tapering, slender toe patterns with fine detailing now ap- 
pearing in all price brackets. English designers more optimistic about 
“Latin Look” slender toe styles than U. S. designers. Here shoemen 
feel tapering, slender toe is strictly high-fashion at present. Will wait 
for consumer reaction before broadening number of patterns in lines. 
Popular style in England is two-eyelet blucher pattern with tapering 
medallion wing tip (5). 


Novel tip treatments emanating from England: the V-tip and in- 
verted V-tip (6 and 7). Created by men's shoe designers to accentuate 
slender toe look. V-tip design featured on gored slip-on style. Inverted-V 





on two-eyelet blucher. 


Very lightweight, soft, flexible slip-on shoes for men in bright colors, 
materials, patterns . . . for casual and at-home wear. Stylists with 
eye toward future predict this will be coming trend in men's footwear. 
Shoes in bold patterned materials like the checkerboard wool slip-on (8) 
or the black calf slip-on with cognac trim (9) . . . as bright and smart 
as popular colors and patterns in sports shirts . . . designed to inspire 
consumer to purchase ‘‘extra" pairs of shoes much the same as he pur- 





chases “extra” sport shirts. 


Color impact on men's apparel continues to grow. Ellerton M. 
Jette, president of C. F. Hathaway Co., largest producer of top quality 
shirts for men and women, predicts that colored shirts may constitute 
as much as 65‘% of men's shirt sales. Hathaway gives color big boost 
by advertising: "Never wear a white shirt until after sundown.” 





JUST FOR THE ASKING 





What shoe manufacturer in his advertising ever tells customer when 
to wear a low-topline shoe, or when to wear a black calf bal, or what 
color shoe best complements a man's navy suit? Hm-m-m? 


JUVENILE FOOTWEAR 





Saddle oxfords continue as one of most popular patterns in juvenile 
footwear . . . both boys’ and girls’ styles. New interpretations appear 
from time to time, but regulation saddle reigns in top position. This 
year, however, several new saddle designs have emerged that may chal- 
lenge the conventional pattern. Streamlined, two-eyelet saddles are 
already gaining good acceptance, and now from the drawing board 
of one of creative juvenile shoe designers comes another challenger . . . 
a “forward look" saddle that runs into a collar treatment around the 


topline (10). 
ou) Nonston 
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SHOE MANUFACTURERS SAY: 


“SUPERGRIP Sole Attaching 


can give Yo" 


ed to SUPERGRIP 
23% more 
of cement 


hang 


Cc 
acturer 
nufé a shoes . 


laste 
per ga Lion 


Shoe ma 
No. 662 for 814P 
pairs cemented 


The big reason why you can expect better performance from 
SUPERGRIP Cements is the thorough milling and blending 
of materials. SUPERGRIP Cements are more than ‘‘just 
mixed’’, The basic solids used are blended permanently by 
breaking down their molecular structure. The result in batch 


after batch is a cement of smoother flow and uniform viscosity. 


In hundreds of shoe factories, the strength and perform- 
ance of SUPERGRIP Sole Attaching Cements have proved 
steady and reliable. Arrange now to test SUPERGRIP in your 
factory, using your shoe materials and methods. Just call the 


le Viscosity testing is a major part of the SUPER 
nearest United Branch. GRIP QUALITY CONTROL system. Correct 


cement viscosity results in good machine per 
formance and maximum mileage. All SUPER 


SUPERGRIP sole attaching CEMENTS (20 Sy 
products of B. B. CHEMICAL COMPANY ey 
Distributed by UNITED SHOE MACHINERY CORPORATION ~ BOSTON, MASSACHUSETTS 
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Early snowstorm makes rubber footwear manufacturers happy. 


... Keep your eye on retail shoe branches in suburban shopping 


centers. ... New grub killer on market. 


oad Storm footwear manufacturers re- 
ceived first good break in years with early season 
snowfalls over much of country this week. Leading storm 
rubber and overshoe manufacturers report they are 
swamped by immediate delivery orders from nation's shoe 
retailers. Another storm before Christmas will assure suc- 
cessful season, As manufacturers put it: One snow before 
Christmas is worth a dozen later 


Fact is, storm footwear manufacturers haven't been so 
happy in seven years — or since last big pre-Christmas 
snowstorm. Sales of such foorwear have fallen 50% in 
that period from a total of 60 million pairs to about 30 
million pairs last year. Both retailers and manufacturers 
have been curtailing stocks year by year until they now 
cary bare minimum. This week's snowstorm found many 
retailers losing sales because of inadequate stocks. Result 
is hurry-up calls to manufacturer sources 


One thing appears certain. Average shoe retailer 
won't have many pairs of rubber footwear in stock after 
this winter—provided it holds true to form. Many larger 
and medium-sized retailers in recent years were forced to 
sell rubber footwear stocks at loss to basement buyers of 
larger department stores. Not so this year. 


as Growing trend by shoe retailers to 
open branches in suburban shopping centers 
worth watching. As David Herrmann, executive vice 
president of Miles Shoe, pointed out at Popular Price 
Show last week, movement should add substantially to 
total amount of retail shoe business. Also, it may pave 
way for shoe chains, now selling under $6 lines, to up- 
grade into $10-$15 lines for their suburban branches 


Here’s an idea of what suburban movement can 
mean to shoe industry. Today's suburbia is fastest 
growing market in America, now numbers 30 million 
persons, has highest birthrate (about 1.2 million babies 
per year), has average family income 70% above na- 
tional average, and spends 20-40% more than other groups 
on consumer goods 


Look at it this way. Women’s annual per capita shoe 
consumption now averages four pairs, misses’ and chil- 
dren's is 4.6 pairs, boys’ and youths’ is 1.35 and infants’ 
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is 2.20 pairs. These four groups are becoming principal 
customers of suburban centers. Good possibility is that 
each group will buy more shoes annually because of con- 
venience, etc. of shopping centers. Also, that they will 
buy more of higher priced shoes. Thus the chance for 
shoe chains opening suburban shopping center branches 
to upgrade 


Men will probably not become good customers for 
suburban centers—except on casual leisure types such 
as rubber-fabric wear. Reason is loyalty to brands, certain 
stores and certain salesmen as well as general distaste for 
shopping. But they will tend to bring their children, even 
their wives, to shopping centers for shoes 


One thing to remember. Most of women’s shoe shop- 
ping in out-of-city areas will be confined to casual and 
specialty types. Majority of women will still buy their 
dress shoes at intown stores — department stores and 
specialty stores featuring branded high style lines. But 
suburban families will tend to buy all types of children’s 
and infants’ shoes, including dress, at the shopping centers 


A word of caution. PPSSA leaders pointed out that 
suburban center offers no “sure-fire” road to quick profits 
Many centers don’t live up to expectations—a good reason 
for retailer to exercise extreme care in choosing suburban 
location. Again, competition can become keen in medium- 
sized center between two competing shoe stores — with 
neither profiting. However, competition in a large center 
is good since it builds business for all concerned. 


“a , 
A: War against cattle grubs, despoilers of 


hides, has turned up potent new weapon. Bayer Chemical 
Co., a Western Germany firm with U. S. arm known as 
Chemagro Co., has produced a new grub-killer known as 
21/199 which kills ali grubs upon contact. U. S. Agricul- 
ture Department experts have verified this by actual tests 


But new chemical has drawbacks. First, it kills grubs 
only after they emerge to surface. As long as grub remains 
buried in hide, it remains unharmed. Also, chemical is 
poisonous to humans, possibly to animals. Scientists are 
still looking for something non-toxic that will kill grubs 
before they emerge 
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SURVEY SHOWS CONFUSION 





Shoe Manufacturers Feel New 
USMC Terms Mean Higher Costs 


But Average Manufacturer Will Continue 
To Lease Machines, Maintain Partial Service 


Announcement last week of United 
Shoe Machinery Corp.'s new terms on 
sale, lease and service of its shoe ma- 
chinery brought quick though con- 
fused reaction from the nation's shoe 
manufacturers. 

A survey of leading shoe centers 
over the country by Leather and 
Shoes showed most manufacturers 
agreed that United's new terms, if 
approved by the Court, would mean 
high manufacturing costs. How high 
these costs would be and whether 
they would be passed on to customers 
is something for actual experience to 
determine. 


Practically all manufacturers felt 
it is too early to tell exactly how the 
USMC rate schedule will affect their 
own operations, However, consensus 
was that the new leasing rates and 
service charges appear a bit high. As 
far as actual sales prices of machines 
are concerned, manufacturers are di- 
vided in opinion. Some claim USMC 
machines are not over-priced since 
the company called in many outsiders 
to help determine fair prices for the 
machines. 

Others, depending upon their type 
of operation, said listed sales prices 
are reasonable on some machines 
while others are “quite expensive.” 
The latter they described as machines 
listed in the $5,000-$9,000 class, run- 
ning up to $15,000 or higher. One 
manufacturer referred to the USMC 
Heel Seat Lasting Machine, Model F, 
which is listed for sale at $17,950 
and cited a machine 
which he claimed can be bought for 
one-third of this price. 


competitive 
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In the Midwest, including Chi- 
cago, St. Louis and Milwaukee, it was 
felt that medium and smaller manu- 
facturers must continue to lease shoe 
machinery if they are to stay in busi- 
ness. However, most manufacturers 
prefer to buy machines outright even- 
tually with individual financial situ- 
ations the determining factor. 

As far as United’s new leasing plan 
is concerned, shoemen agreed the fol- 
were the most important 
1. Term of lease is five years 
though return machine 
after one year subject to charges. 
2. Omission of full capacity clause. 
3. Charges for repair and other serv- 


lowing 
changes: 


lessee can 


ices. 4. No coverage against loss by 
fire, ete. 5. No minimum payments 
where lease provides for unit charges. 
6. No return or deferred payment. 

One manufacturer pointed out that 
if a lessee returns a machine after one 
year, he has a choice of accepting a 
new lease under Form B or buying a 
new machine. The high cost of some 
machines might force a recapitaliza- 
tion im order to buy the machinery. 

Another manufacturer said the six 
major changes tended to liberalize 
previous terms. He pointed out, how- 
ever, that repair charges, previously 
absorbed by rental rates and royal- 
ties, might tend to up his costs. 

United formerly insured its ma- 
chines against loss by accident, fire, 
etc. Now the shoe manufacturer will 
have to do this. 


One point all shoe manufacturers 
agreed on. With United setting ma- 
chine repair service charges at $4.80 
per hour plus travel time and addi- 
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tional expenses, the average factory 
will think twice before calling a 
USMC serviceman, particularly on 
smaller repairs. Most factories will 
hire their own maintenance men or 
train operators to make minor re- 
pairs. The latter would be paid at 
his regular hourly rate while working 
on a machine repair job. 

All favored a 
program for their own personnel but 
would limit this to a few key per 
sonnel, including foremen. Larger 
would undoubt- 


machine-training 


factories said they 
edly find it more economical to set 
up a full-time machine service de- 
partment rather than depend upon 
USMC service, 


In the East—the New York area, 
Ohio, Pennsylvania and New Eng- 
land, top exer utives felt that a 
worker-training would be 
mandatory whether were 
leased or purchased outright. None 
was clear on how this might be done 
but feeling was that the National 
Shoe Manufacturers Association 
might sponsor su ha program or one 
out with 


program 
machines 


might even be worked 
United. 

The smaller firms said it would be 
impractical for them to maintain a 
service department although one of 
two men might be trained for servic- 
ing. However, labor turnover in 
many of these plants isa problem and 
manufacturers feel it would be diffi- 
cult to have constant service avail- 
able. 

Most astern 
whether making men’s, 
children’s lines, said they did not 
think they will be able to pass down 
| brought on by 

Result is the 


these in 


manufacturers, 
womens OF 


any cost increases 
higher leasing rates. 
companies must absorb 
creases for the next season at least. 


One or two manufacturers said 


they were seriously thinking of buy- 
outright because of 


ing machines 
Others said they 


high leasing rates, 
Those who 


would buy eventually. 


favored leasing said it would enable 


tl 





them to keep up with new advances 
in machinery. They admitted, how- 
ever, that buying might prove less 
expensive in the long run, 


A quick check with former Justice 
Department attorneys who had han- 
dled the Government anti-trust case 
against United brought the opinion 
that United may still have to make 
some important revisions in its leas- 
ing and sales terms and _ service 
charges to keep them in accord with 
the decree. Since final terms will be 
decided in Federal Court, it is felt 
the Court will probably appoint one 
or more economists to study United’s 
new terms and make recommenda- 
tions, 








¢ 


Meanwhile, an official delegation 
of shoe manufacturing industry rep- 
resentatives are scheduled to meet in 
Boston on Thursday, Dec. 16, with 
United Shoe officials to discuss the 


Mister 


manufacturer is inclined to wait upon 


new terms. average shoe 
this meeting and further results in 
court before committing himself to 
any definite course. 


Leather Show Advanced 
The Tanners’ Council Exhibit 

Committee has decided to stage fu- 

ture annual fall and spring Leather 
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NEW YORK 
lawrence A. Engel 
Harold Polsble 


. Lous 
Harrolt MeEKimurry 
Robert MeKendry 


CINCINNATI 
©. 4d. Barnet, dr. 


Daniel J. Ryan, Pres.. 


Factory: 40 Lewis St., Haverhill, 





Announcing iat 
G 


We are pleased to announce the formal opening of our 
new, modernly constructed and equipped factory for 

the production of REGANO soft box toes for women’s, 

children’s and men’s lined and unlined footwear. 


Improved machinery and manufacturing techniques, and 
a corps of fully trained craftsmen (who mastered their box 
toe making skills with our own organization down through 
the years) are being coordinated to serve you well. 

It is our sincere wish that you make REGANO your first 
line of supply for soft box toes. 
that in our new factory, quality standards and delivery 
practices will be maintained on a high level at all times. 

SALES AGENTS 


REGANO sox ToE co. 


Ed. D. Regan, Jr., Treas.. 
Mass. Tel. Haverhill 3-3847 


You can depend upon it, 


PHILADELPHIA 

ohn Pike 
LOS ANGELES 

G, 4. Barbour 
MILWAUKEE 

A. BE. Plekenbrock 
MONTREAL 

Frank J. Horsky 


LEWISTON 
Eastern Shoe Supply Co. 


George Allen, Sales Mgr. 
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Shows at earlier dates in order to 
meet requirements of the shoe as 
well as the leather industry. 

First Leather Show to be affected 
by the new policy will be held Aug. 
9-10 at The Waldorf-Astoria in New 
York City. The event had originally 
been scheduled for Aug. 30-31. The 
earlier date is intended to give the 
shoe and accessory industry three 
additional weeks in planning Spring 
lines for the next year. 


Brown Names Whitehead 
New Vice President 

James F. Whitehead, Jr., former 
president of Regal Shoe Co., Whit- 
man, Mass., has been named a vice 
president and a member of the board 
of directors of Brown Shoe Co., St. 


Louis. 


Whitehead will be in charge of all 
operations of Brown’s new Regal di- 
vision. Regal was officially merged 
into the Brown organization on Nov. 
30. 

Whitehead graduated from Har- 
vard College in 1940, served in the 
Army until 1946 when he 
Regal as a leather buyer. He was 
named Regal president in June 1948. 

Brown officials said the Regal Di- 
vision will continue to manufacture 
and retail men’s shoes through 112 
outlets in 25 states. Headquarters will 
remain in Whitman. 


joined 


Shoe Union Sues 


Nettleton For Slander 

A $1,000,000 Supreme Court Ac- 
tion for slander has been brought 
against the A, E. Nettleton Company 
and Henry W. Cook, the firm’s pres- 
ident. by the national director of the 
United Shoeworkers of America 
C.L.O. 
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TURNER 18” AND 24” SHAVING MACHINE — MODEL “E” 
This latest model of the well-known Turner Double Width Shaving Machine carries several important 
improvements, among which are 

Greater over-all strength to minimize vibration, 

Improved grinder carriage with motorized grinder, 

Improved grinder spindles, lubricated for life, 

Improved feed roll bearings, 

Improved triple dise clutch for fast positive action, 

Automatic finger guard and illuminated hood for greater safety, 

Metal guards enclosing driving belts on both sides of machine. 
Optional feature at extra cost: 

Air treadle for fast positive action, operates on factory air system. 
Vachine may be fitted for motor drive or factory drive. 


repays. 


4 
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wn 





TANNING 
MACHINERY ~ 


4 


COMPANY 


A 


» 


Main Office and Works, PEABODY, MASS., U. S. A. 


BRANCHES 
2362 North Stanley Place 1101 Frankford Avenue 101-111 New Jersey Railroad Avenue 
Milwaukee 12, Wis. Philadelphia 25, Pa. Newark 5, N. J 


FOREIGN BRANCHES 
Bramley, Leeds, Paris, Oberursel, Taunus 
England France Germany 
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with DURALENE " 


Packing Room Finishes 


DURALENE Packing Room Finishes preserve 
and improve the natural beauty and aniline 
appearance of DURALENE tannery -finished 
leathers... thus improving the appearance of 
the finished shoe. 


In meeting today’s highly competitive selling 
conditions, DURALENE Finishes can give you 
just the advantage that spells sales success. 


DURALENE Finishes are “tight”, water repel- 
lent, and durable. 


DURALENE holds that factory-finished ap- 
pearance ijonger. Its exciting new character, 
rich lustre, excellent feel and eye appeal will do 
much to brighten your sales picture. 


Call or write your United Branch today for 
more information about DURALENE. 





Ch 


PAS iP 
DURALENE is a completely new line of | \ L | 
a) 


j | 
water-type finishes, yet WATER } | | Vy) | 
WON’T HURT THE FINISH. —_ ’ 

* DURALENE is a development and trademark of B. B. Chemical Co. 


UNITED SHOE MACHINERY CORPORATION e 


BOSTON, MASS. 
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Shoe Manufacturers Uncertain About 
“Fairness. Of United's Service Charge 


Most Think $4.80 Rate Too High And May Force Many 


Producers To Employ Their 


Preliminary consensus among 
many shoe men is that United Shoe 
Machinery’s separate machinery serv- 
ice charge is too high. This charge 
is set at $4.80 an hour, with the same 
rate for travel time, plus any addi- 
tional expenses incurred, 

Some manufacturers—particularly 
those located some distance from dis- 
trict USMC offices feel that these 
service rates will result in a cost rise 
of from one-half to two cents a pair 
over the course of a year. 

It’s estimated that prior to the new 
service charge terms set up by 
United, under the former system 
about 15 percent of the rental and/or 
royalty charges consisted of service 
charges. Now these service charges 
are to be made as separate payments. 


United officials told Leather 
And Shoes that they had no figures 
for release regarding total machinery 
“down time” for the shoe manufac- 
turing industry over the course of a 
year. However, other industry ofh- 
cials estimate that at the $4.80 sepa- 
rate service rate, cost of “down time” 
for the industry might well run “into 
the millions of dollars” over the 
course of a year. 

It is felt that many shoe manufac- 
turers “will experience some shock” 
at the size of their machinery service 
bill for a year, now that the charges 
are on a clear-cut and separate basis. 

It is also believed that United’s 
service charges will meet with some 
objection and demand for downward 
revision. The fairness of this charge 
is to be decided by the court. 

Will these charges encourage or 
motivate shoe manufacturers to put 
on full-time machinery maintengnce 
men? From early reports it appears 
that some shoe manufacturers are 
giving this plan serious considera- 
tion. It’s reported that a number of 
service men with shoe machinery 
firms in the New England area have 
been approac hed by local shoe man- 
ufacturers to join these shoe firms 
full time. 

However, such steps are expected 
to come slowly. In short, no large- 
scale movement in this direction. 
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Own Maintenance Men 


It’s also expected that the “nuis- 
ance” type of service call will be 
greatly diminished now that separate 
charges will be made for all calls. 

Machinery maintenance eflici- 


Honored 





“FIRST 


NATIONAL BANK of 
BOSTON 


& Founded 1784 ® 





Vember Federa Dep 


eney will likely take on major im- 
portance in shoe factory operation. 
Shoe plants that have been lax in 
this respect will now be forced to pay 
more attention to machine mainten 
ance for economy purposes. 

On the other hand, some plants 
will tend to continue operating ma: 
chines with operating flaws in an ef 
fort to delay 


degree possible. 


service calls to what 


One labor union official has sug 
gested that operators he trained to 
maintain their own machines but 
to be paid extra for such service. He 
cites that this “extra” payment would 
be much smaller than that paid to 
regular servicemen and would result 


We know this fellow well. We 
should we've been doing busi 
ness with the shoe industry for 
170 years. 

In that “The 


has handled just 


KIRST" 


every 


time 
about 
kind of financial problem in shoe 
production and marketing. And 
we lend more dollars to the shoe 
and leather industry than all 
other New England banks com 
bined. 

“The FIRST” has its 


offices in Latin America, plus cor 


own 


respondent banking connections 
throughout the free world. We 
give you on-the-spot contacts 
with the world’s principal leather, 


hide and skin markets. 


COMPLETE FACTORING SERVICE 


¢ Credit Checking ¢ Credit Protection 
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in real savings for the factory. This 
naturally would not apply to repair 
of the more serious machine break- 


downs. 


How was the $4.80 rate charge ar: 
rived at? One United official said 
that it was based on regular wage 
costs for skilled machine service men, 
plus costs for maintenance of a serv- 
ice department, plus a very small 
profit for the company. 


Another United official de- 
elared that machine servicing “in 
the hands of other than a skilled ex- 
pert with a thorough knowledge of 
both machinery and shoemaking can 
lead to troubles.” He points out that 
while the machine is usually blamed 
for some sudden shift in perform- 
ance, the fault is often with the shoe 
such as, for instance, faulty patterns 
on a last causing a defectiveness in 
the operation of the machine. 


“A machinist can repair the ma- 
chine—but can he detect the source 
of the shoe trouble?” was the ques- 


tion posed, 

Though the industry consensus is 
that it’s still a bit too early 
pletely evaluate the service charges 


to com- 


and its consequences, the belief is 


that over the course of the next year 


e Adverti 


or so there will be some important 
changes in shoe machinery servicing 


practices. 


Hydraulic Moulding Press 


The Direct Vuleanising Co., Ltd. 
of England has developed a new 
hydraulic moulding press which it 


claims is an innovation in the field. 


The machine, a four- or eight-ram 
press, has a normal working pressure 
of 2,500 Ibs. per square inch, Fitted 
with eight slipper-type moulds, it can 
produce nearly 60 pairs of sponge 
rubber-soled footweas per hour. 
With four pressure-type moulds, it 
has an output capacity of 20 pairs 


LIKE TWINS? 





If you’re a sewing machine user, 
we'd be willing to risk a junior- 
size bet that you'll like the twin 
we've put in the new SINGER* 
52 and 53 transmitters. We’ve 
made both sides of the friction 
wheel exactly the same. As you 
know, the friction wheel is one 
of the important parts of any 
transmitter because one side of 
it is the clutch and the other side 
is the brake. By making both 
sides the same we’ve made them 
completely reversible. And that 
means savings for you. How? 
Well, in any transmitter the 
clutch side always wears down 
first. With the new SINGER 52 


and 53 transmitters, when that 
happens you just reverse the 
two sides and keep going for 
almost as long as you did with 
the original clutch surface. 
That’s 
brake surface got only a small 
fraction of the wear to which 


because the original 


the clutch surface was sub- 


jected. 


This is just one of many im- 
portant money-saving features 
of the SINGER 52 and 53 trans- 
mitters that no other sewing 
machine transmitters have.Why 
not call or write SINGER right 
now to find out more about 


them. 


®A Trademark of THE SINGER MANUFACTURING COMPANY 
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per hour of shoes with solid rubber 
soles vulcanised to chrome leather 
uppers. 

Heating elements are thermostati- 
cally controlled to insure complete 
vulcanisation of all parts. Use of 50- 
volt electrical elements to heat lasts 
protects the operator 


against electric shocks. 


and moulds 


Leather Soles Decline 
To 34% In October 


Use of leather soles on all types of 
footwear during Oct. fell to 34 per- 
cent of the total, the Census Bureau 
reports in its revised “Facts For In- 
dustry” report for the month. 

Leather soles were used on 14,519,- 
000 pairs of the 42,883,000 pro- 
duced during the month. Non-leather 
soles accounted for 28,364,000 pairs 
of shoes or 66 percent of the total. 

In Sept. 1954, leather soles were 
used on 15,425,000 pairs of footwear 
or 36 percent of the 42,795,000 pairs 
produced during that month. Non- 
leather soles were used on 27,370,- 
O00 pairs. 

Revised figures for Oct. 1953 show 
leather soles on 17,013,000 pairs of 
the 42,437,000 pairs produced. Non- 
leather soles accounted for 25,424,- 
OOO pairs or 60 percent of total. 

Shoes with  all-leather uppers 
amounted to 34,016,000 pairs in Oct., 
1954, or 79 percent of total. This 
compares with 34,217,000 pairs or 
&O percent of total in Sept. 1954 and 
33.912,000 pairs or &O percent of 
total in Oct. a year ago. 


Chase Leather Company 
Consolidates Operations 


Chase Leather Co.. Inc., Boston 
leather merchant, has announced its 
consolidation with its parent firm, 
The Shingle Leather Co. of Camden, 
N. J. 

Chase will continue to operate from 
its offices at 85 South St. but as a 
division of Shingle Leather. Stocks 
will be consolidated in Camden and 
all deliveries made from that loca- 
tion. The effective by 
Dec. 31. 

All correspondence after that date 
should be addressed to Chase Leather 
Co.. 1300 Walnut St., Camden 3, 
N. J. Ed Chase will continue at the 
Boston offices. 


move is 
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TOO COMPETITIVE 


Wiley-Bickford Directors 
Vote To Liquidate 


Another well-known shoe manufae- 
turing firm, this one a byword in the 
shoe industry, has decided to close its 
doors permanently. 

Directors of Wiley-Bickford-Sweet 
Corp., nationally known maker of 
women’s casuals and men’s and wom- 
en's slippers, have voted to liquidate 
the 38-year-old company. 

As company president Stuart H. 
Armstrong explained it, the business 
“so highly competitive 
sO general 


has become 
and overproduction is 
throughout the industry that we don’t 
feel we can longer stay at it.” 

Armstrong added that “there are 
many companies in our lines all over 
the country that have either folded or 
are in process of liquidating, so our 
experience is not singular.” 

The shoe firm head declared the 
company is “financially sound,” and 
will pay all its bills. Financial state- 
ment filed with the Massachusetts 
commissioner of corporations for the 
year ended Dec. 31, 1953, listed 
$178,000 in capital assets and $319,- 
382 in cash. Accounts receivable to- 
taled $128,432 and merchandise on 
hand was valued at $233,739. 

The closing will mark the second 
large Worcester footwear firm to go 
out of business in little over a year. 
In Oct.. 1953. Heywood Boot & Shoe 
Co., founded in. 1864, announced it 
would liquidate voluntarily. 

Wiley-Bickford-Sweet currently em- 
ploys about 200 shoe workers and at 
one time produced some 10,000 pairs 
of shoes and slippers per day. It was 
actually founded in 1887 as Bickford 
and Bliss, infants’ shoe manufacturer, 
and became a corporation under its 
present name in 1931, 


Miller-Hermer Closes 
Cessation of operations at the 
Miller-Hermer, Inc.. shoe factory in 
Dover, N. H., one of the city’s leading 
about 350 
workers, coincided with reports from 
Washington this week that the com- 
pany and two of its owners have 
made a total settlement of $395,000 
in a compromise on back income tax 


industries, employing 


claims of more than one and a quar- 
ter million dollars. 
The = firm. 
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which manufactured 


women’s novelty shoes, was reported 
to have agreed to pay $320,000 on a 
claim of $706,471 in taxes, interest 
and penalties on its income for 1943 
through 1946, Henry Hermer, pres- 
ident of the firm, settled a $280,759 
claim against him for $45,000, while 
Moe Miller, treasurer, paid $30,000 
on a $293,977 claim. 

Following the closing of the Miller- 
Hermer plant, Dover’s mayor, 
Thomas H, Keenan, said he was pos- 
itive it would never reopen under the 
present management. He was hopeful 
that new owners or another industry 
would take over the industrial build- 


ing. 


Boston Shoe Club 


To Hold Xmas Party 


An allentertainment program of 
stage and television stars will feature 
the annual Christmas Party of the 
Boston Boot and Shoe Club to be 
held Wednesday evening, Dec. 15 at 
the Hotel Statler in Boston, 

Sammy Eisen, popular orchestra 
leader, will act as MC for a four-act 
Chairman of the Enter- 
tainment Committee for the meeting 
is Club vice president Irwin Katz of 
Hubbard Shoe Co., Inc., Rochester, 
N. H. Another feature will be the 


singing of Christmas Carols by the 


stage revue 


Glee Club and members. 





REPRPSENTATIVES 


John T. Bergin, Boston 
Harold KE. Sehneider Co 
Cineinnatlh 

Win, Hl 


St. Louis 


Girafe Co 


Roberto Rodriguez §., 
Havana, Cuba 

Max Rosenberg, Inc 
New York City 

Irwin ©. Wehmeyer, 
Milwaukee 

Stephens Leather Co 
Los Angeles, Cal 
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16 SPRING 


CHROME 
LININGS Here’s an improved 


tannage that gives you the ex- 


ceptional strength and fine 


smooth grain you want, 
Available in delicate pastel 


shades and all seasonal colors. 


ALUMS Tanned especially for 
the baby shoe trade. In White, 
Pink, Blue and Yellow. 


CAPES In all fashionable 


colors. 


STREET, PEABODY, MASS. 
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MERGE OR SECEDE 





Leather Local Votes 
Return To ClO 


Meeting With Reuther In Los Angeles 
Expected To Result In New Charter 


The leather labor situation still 
clings to its reputation for a surprise 
per week, Latest in a steady string 
of dramatic events occurred this week 
when members of Local 21, Peabody- 
Salem local of the International Fur 
and Leather Workers Union, voted 


to approach the Congress of Indus- 
trial Organizations (CIO) with the 


idea of returning to the CIO fold. 

International Fur and _ Leather 
Workers Union was an accredited 
member of the CLO until its “resigna- 
tion” in 1950 while awaiting expul- 
sion action by the CIO on charges of 
following the Red Party line. 

The Local 21 action came at a 
meeting of the membership to dis- 
cuss reports that the International is 
secretly planning to merge with the 
AFL Amalgamated Meat Cutters and 
Butcher Workmen. Peabody-Salem 
leather workers are reportedly upset 
by the prospect of merging with a 





you? 


They’re Wafer Thin and lron-Free! 


You don’t need to pre-dissolve BARIUM* 
SODIUM SULPHIDE FLAKES because they’re 
wafer thin and ready to go to work at once. 
They dissolve quickly into a pale yellow 
solution containing no sediment—no iron 
or other heavy metals. No wonder more 
and more tanners are calling for BARIUM* 


SODIUM SULPHIDE FLAKES. . 


% @ 
Barium REDUCTION CORPORATION 


SOUTH CHARLESTON 
WEST VIRGINIA 


. why don’t 
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union which only last month sought 
to raid Local 33 members at the 
A. C. Lawrence Leather Co. plant in 
Peabody. 

Local 21 
tions, the first ordering officers of the 
local to protect all assets of the union 
from being seized by the Interna- 
tional, and the second instructing a 
committee of five to contact the CIO 
with the idea of affiliation. 

CIO reaction to the Local 21 pro- 
posal was immediate. First, John V. 
Riffe. ClO executive vice president, 
announced the CIO was prepared to 
grant the local a new charter. Several 
days later, Richard O’Keefe, Local 
21 business manager, and an as- 
sistant took off by plane for Los 
Angeles where the CIO was holding 
its annual convention. There, they 
were to meet with Walter Reuther, 
CIO president, and discuss merger 
details. 

A union source told LEATHER AND 
SHoes that the CIO may set up a 
Leather Workers Organizing Com- 
mittee which would operate on a na- 
tional scale, using Local 21 as a 
nucleus. Heading the Committee will 
be Hugh Thompson, New England re- 
gional CIO director, who has played 
a key role in winning over Local 21 
to the CIO. 

Meantime, officers of IFLWU and 
the AFL Meat Cutters were meeting 
in Chicago with merger negotiations 
due for completion this week. One 
authoritative report has IFLWU 
merging with the Meat Cutters but 
retaining its autonomy as a separate 


approved two resolu- 


division. 


SALES REPRESENTATIVE for Na- 
tional Shoe Products Corp. is John 
R. Sinclair, Jr., formerly director of 
sales of United Shoe Machinery 
Corp.'s Auburn, Me., office. He will 
cover the Maine area for National 
and make his headquarters at 289 
Pine St., Lewiston. Sinclair joined 
United in 1935 and was assigned to 
the Auburn office in 1944. 
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for leather spec ‘ialties 


Deep, lively tones in leather specialties have the eye appeal 
that draws shoppers into the store. There are Du Pont dyes 
for every type and grade of leather, and they offer you deep Some Du Pont Dyes 
penetration, levelness of shade, and uniform dyeing qualities. 
For gloves and other washable items, there are Du Pont dyes for Leather Specialties 
with outstanding washfast characteristics 
In addition to developing and manufacturing these leading “PONTACHROME”* Brown GC 
leather dyes, Du Pont offers you the help of an expert technical “PONTACYL”* Fast Black BBO 
service staff. Whether it’s selecting the dye best suited for your 
Du Pont Chromate Brown EBRN 
needs, or a technical problem arising in the application of 


color, drop a line to Ek. 1. du Pont de Nemours & Co. (Ine.), 





S. Pat. Of 


Dyes and Chemicals Division, Wilmins gton 96 . Delaware. 
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are you worried ? 
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for your sole leather 


for your chrome retan uppers, welting, upholstery leathers 


use the Astringent and Adjusted CHESTNUT EXTRACTS 
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about your supply of 


chestnut 


you should know that 


up - to-date factories 
the woodlands of France, Italy 
Switzerland can meet your needs 


their yearly production of over 
bags of pure chestnut extracts 


If you wish 


Maximum degree of tannin tixation 
Highest yield 
Better firmness and waterproofness 


Excellent tensile and stitching strength 
together with good suppleness and colour 


from the living trees of Western Europe 
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THE STEHLING HYDRAULIC DOUBLE 
ROLL SETTING OUT MACHINE 


sm THIS 


youre hunting 
for- BETTER, 


we Wy 
|, FASTER PRODUCTION AT 
NW, 
y, LOWER COST? 
/ If that’s your problem, here’s the answer here’s the 
] machine that gets you a perfect job on both heavy upper 
. and gets you a double setting 


sides and light leathers . 


— 


/ out “wetion in one operation as well as increased yield 
because lower rubber roll rotates in opposite direction from 


/ Ape roll. 


Je tha Stehling Hydraulic Double Roll Setting Out Machine, 
you Have a 7'2-inch opening for smoother, faster operation; 
you have heavier, more durable construction; heavier bal! 
bearings; minimum working parts; minimum maintenance 

and you get production that keeps you, your workers, 
and your customers happy 


Write, wire, or telephone for the complete story now 


- 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 


y 
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Pine, 


One-Bath or Two... 
DOAN wy 


Whether you use Bichromate or prepared tan, whether you tan by the 
one-bath or the two-bath process —specify Chrome with the Mutual trade 
mark. These are the produets of the oldest manufacturer of chromium 
chemicals, a company vitally interested in a continuing record of service 


and dependability for the leather industry. 


SODIUM BICHROMATE « POTASSIUM BICHROMATE 
KOREON M—33% BASICITY « KOREON X—52% BASICITY 


MUTUAL CHEMICAL COMPANY 


OF AMERICA T 7 pel 
lied 
| | 


99 PARK AVENUE -« NEW YORK 16, NY. |” Chemical) | 
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WINNER OF WOLFF INTERNATIONAL AWARD 


Offering a new principle in shoe design and construction, these "'Follow-Me" 

shoes by Peacock and Rice-O'Neill of St. Louis are specially constructed to 

follow the foot without any visible means of support. The open, bare-back, 

multi-colored stripping sandal, a fashion first from St. Louis, bares the heel 

but subtly confines the toes. Slightly up-tilted toe plus "'foot-following" quality 
hidden in soles prevents shoes from slipping from feet. 


New Line For Compo 

Behr-Manning Corp. has named 
Compo national sales representativé 
for its complete line of coated abra- 
sives, sharpening stones and tapes to 
the shoe industry. Distribution be- 
gins after Jan. 1. 

Charles W ° O’Conor. Compo presi- 
dent, announced the appointment of 
George T. Swing to the new position 
of manager of merchandise sales. 
He will be responsible for sales and 
service of the Norton, Behr-Manning 
and other shoe products lines dis- 
tributed by Compo. Swing also con- 
tinues as manager of Compo’s adhe- 
sive sales and service division. 


Endicott-Johnson Buys 
Leather Welting Firm 

Endicott-Johnson Corp. of Endi- 
cott, N. Y., has announced purchase 
of Walter L. Johnson Co., Inc., also 
of Endicott, as a wholly-owned sub- 
sidiary. The Johnson firm manufac- 
tures leather welting and bridle leath- 
ers primarily. 

Sale price in which Endicott- 
Johnson acquired capital stock of the 
Johnson Co. was not disclosed. 

Raymond A. Mills, vice president 
of Endicott-Johnson, and 
manager of its Endicott and Owego 
operations was named president of 
Walter L. Johnson Co. Walter L. 
Johnson and Layton J. Congdon, 
chairman and president, respectively, 
of the Johnson Co., have resigned. 


general 
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Walter L. Johnson is the son of 
the late George F. Johnson, founder 
and board chairman of Endicott- 
Johnson, and a cousin of Charles F. 
Johnson, Jr., president of E-J. The 
latter said there will be no change in 
operating or sales poli ies of the 
Johnson Co. which employs about 135 
persons, Clyde W. Potter will serve 
as treasurer and sales manager while 
Ralph Robbins has been appointed 
vice president and production man- 


ager, 


YEAR-END DEADLINE 


State Board Calls 
Shoe Labor Parley 


As year’s end approaches, the Mas 
sachusetts shoe industry has taken on 
its normal seasonal look, 

Representatives of the CLO | nited 
Shoe Workers of America in Massa- 
chusetts said this week that) shoe 
workers in the majority of factories 
over the state will not return to their 
jobs after Jan. 1 unless they reach 
agreement on a new labor contract 
with manufacturers. 

The union and management of 
some 60 shoe factories employing 
close to 12,000 shoe workers have 
reached a temporary impasse on 
terms for their L955 contract. 

In an effort to break the stalemate, 
the Massachusetts Board of Coneilia 
tion and Arbitration has called a 
meeting of both sides for Wednes 
day, Dec. 15 at the State House in 
Boston. Here, it is hoped, a compro 
mise settlement can be worked out in 
time to avert a statewide strike in 
shoe factories. 

First negotiation meeting between 
manufacturers and the union was 
held Dec. 2 in Boston and brought 
only a declaration of demands. The 
CIO asked for a five percent wage 
its first since 1952 


ditional one and one-half paid holi 


increase an ad 


days, increased holiday pay, and 
higher insurance and medical bene 
fits. 





VEGETABLE TANNERS 


If you are interested in quality and customer satisfaction, 
you should investigate ARKOTAN B® 


ARKOTAN B is a syntan that assists in the production of a smoother grain, 
improved tensile strength, fuller and rounder feel and a clear, even color. 
ARKOTAN B assists in the solubility of your extracts, permitting greater 
penetration and better take-up and reduces the sludge in the bath 


when solid Quebracho is used. 


ARKOTAN B when used in the color pit, wheel or tail liquors improves the 
appearance of the grain and maintains the correct acidity in the tail liquor 
without the addition of acid at this point. 


ARKOTAN B is used extensively in the re-tan wheels to produce added weight. 
Excellent for use on chrome re-tan upper leather where a tight break 


and solid feel is required. 


Samples or demonstration of ARKOTAN B are available upon request. 


rkansas rl INC. © 


AC 


NEWARK, NEW JERSEY Inle 


Manufacturers of industrial Chemicals for ever 50 Yoors 
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Potash Jailed Again 


Irving Potash, 52-year-old for- 
mer vice president of the Interna- 
tional Fur & Leather Workers 
Union, was released from Leaven- 
worth Prison December 9, after 
completing his five-year sentence, 
begun in 1951, for his part on a 
Communist Party conspiracy to 
overthrow the government, accord- 
ing to the charges against him. 

He was immediately taken into 
custody by a U.S. Deputy marshal if ; 
and whisked to Kansas City, Kan.., y 4 
where he is being temporarily held . 4 
pending another federal indict- . 
ment with possible imprisonment. 

Potash also faces deportation as 
an undesirable alien. ® 


Sidney L. Schiff (left) of Lawrence Schiff Silk Mills, New York manufacturer of 

narrow fabrics, is honored at recent luncheon at Jerusalem home of Israel's 

Prime Minister, Moshe Sgarett. Schiff was presented with scroll in recognition 

of his service to State of Israel. He was recently re-elected to his fourth term 
as president of the East Midwood Jewish Center of Brooklyn. 











Shoe Institute Joins With 


Chain Stores In Promotion 


Four of the nation’s leading shoe 
trade organizations have entered 


gram with the National Shoe Insti- 
tute. The program is aimed at pro- 
viding a coordinated and united 
public relations effort for shoes at 


a joint shoe promotion pro- 








Hex. gore 


The finest covered rubber elas- 
tic goring with the patented 
CORD EDGE” that 


prevents breaking at point of 


greatest wear. 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 
widths and colors. Write for 
samples. 


U.S. Pat. No. 2,582,169 


MOORE fabrics 


WASHINGTON STREET, PAWTUCKET, RHODE ISLAND 
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the consumer level. 

Now participating in the National 
Shoe Institute’s promotional and con- 
sumer education program are the Na- 
tional Shoe Manufacturers Associa- 
tion, the National Shoe Retailers 
Association, the New England Shoe 
and Leather Association and the 
National Association of Shoe Chain 
Stores. 


APPOINTED district manager of the 
Auburn, Me., office of Compo Shoe 
Machinery Corp. is Earl E. Seeley, 
former manager of Compo's Field 
Test Department. With the firm for 
10 years, he has had broad shoe 
factory experience in pattern making, 
stock fitting and cement shoemaking. 
He replaces James J. Long who is 
retiring after 24 years of service with 
Compo. 
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LEATHER MARKET REPORT 





Unfilled Orders 


Bolster Leather Prices 


Tanners’ Backlogs Act As Cushion 
As Hide And Skin Prices Again Sag 


Sole Leathers plod. New bus- 
moderate but most tanners 
have medium to good backlog posi- 
tion. All expect steady flow of new 
orders to hold market close to present 
Heavy leather now getting 
best attention. 

Light bends quoted up to 63c for 
very best with about 60c more pop- 
ular level. Up to 56c¢ asked for 8-9 
iron leather; plenty available at 
about 53c. About 48-49c paid for 
good 9-10 inron bends with one tan- 
ner asking 50c. Over 10 iron bends 


iness 


levels. 


bring about 47c and down, 


Sole Leather Offal steady. Talk 
of softer prices not borne out by 
actual check with buyers. When they 
need leather they say they have to 
pay the going price. Concessions are 
few and usually only for off lots. 
Bellies do not sell as freely as a 
couple of weeks back, but this not 
expected. Double rough shoulders in 
same position as bellies. 

Up to about 27 asked for best bel- 
lies with 24-26c most often heard. 
Single shoulders bring about 36-37c, 
these with Heads off 
variety quoted at about 40c. 


heads on. 


Double rough shoulders sell widely 
at 44e and down for good TR leather. 
Around 4le finds many lots and all 
the way up to 46c asked for the best. 


Calf going Demand 
does not let up. 
behind on deliveries on 


weights and top grade men’s weights. 


strong. 
Tanners often far 
women’s 


Low grade men’s leather needs plenty 
of pushing. generally un- 
changed. Red and blue continue out- 
standing colors for women. 

Small skin women’s leather quoted 
at about 92¢ and down, regular skins 
at about 87c and down. 
ners quote about 80c and down for 


Prices 


Some tan- 


their leather. These are the so-called 
volume lines. 

Men’s weight calf widely wanted 
in top selections, neglected in the 
lower end. Fair interest in middle 
selections, espec ially in grains. Up 
to about $1.00 for best tannages, up 
to about 85e for others. 


Sheep shows strength. Firming 
raw stock and steady demand keep 
prices on even keel. Linings most 
department. New 
tannage being sampled freely. 

Best boot linings quoted at 24c 
and down with up to about 20c¢ paid 
for most. Regular shoe lining russets 
priced at 22c and down with 15-18 
Colored vegetable 
linings getting very good call at 25c 
About 22c¢ and 
business 


active garment 


the active area. 
and down. down 
finds 
Chrome linings still bring about 30 
and down. 


most being done. 


TIOGA OAK 


SOLE LEATHER 


; 


the mark of 


. . tanned 
from the 
finest 
packer 
hides 
available 


BENDS BELLIES 
SHOULDERS 
CUT STOCK 


Also Specialty Leathers 
for Belting, Hydraulics, 


Textiles, Packing and 





Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH 
WEEK AGO 


58-99 58-99 
53-93 53-93 
70-1.00 70-1.00 
55-90 55-90 
40-90 40-90 
46-56 46-56 
15-23 15-23 
45-50 45-50 
43-48 43-48 
31-35 31-35 
61-63 60-63 
25-27 24-25 
42-46 40-44 


Strap Leathers 


£ gtRlé 


TANNING CO. 


YEAR 1953 
AGO HIGH 


73-1.0€ 95-1,20 
62-1.03 80-1.03 
60-1.00 85-1.10 
55-90 75-90 
48-91 80-96 
55-60 60-64 
15-25 18-32 
50-54 64-68 
44-50 56-59 
36-40 38-45 
65-68 68-72 
27-29 26-28 
51-53 51-56 
30-35 35-39 
17-22 24-26 
7% ” 
15-15% 204 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dbl. Rgh.) 
SPLITS (Lt. Suede) 30-36 30-36 
SPLITS (Finished Linings) 17-22 17-22 
WELTING (% x %) 6% 6% 
LIGHT NATIVE COWS 12-1244 1344-14 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock, 
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Armour’s 


al O74 0 i 7 
Lea th ers 


COSALINE 


..+ Aniline finished, 
combination tanned, 

slightly corrected 
kips and extremes. 


4miourleatter 0 


CHICAGO - BOSTON - NEW YORK 


from the GOLDEN STATE. . 


come 


GOLDEN 
VALUES 
in 
GLOVE 
TANNAGE 
SIDES ... 
CHROME 
SPLITS 


finished for 
uppers, and 


SOFT, colorful 
ANILINE 
COWHIDE 


Los Angeles 


TANNING COMPANY 
101 WHITESIDE STREET 
LOS ANGELES 63 


Side Leather Tanners happy. 
Backlogs very large and only trouble 
today seems to be the inability to 
satisfy customers. Quick deliveries 
wanted but this impossible when a 
tanner is already a month late, as so 
many are. Little price resistance 
even in face of sagging hide market. 
Big sellers are red, blue, white and 
black with browns getting least at- 
tention in many years. Brown, how- 
ever, still a good seller in men’s 
weights. Glove tannages and grains 
grow in popularity. 

At about 50c and down are found 
the best combination tanned kips. 
As weight and selection goes down, 
so does the price and some leather 
brings less than 40c, Best heavy ex- 
tremes quoted at 48c and down while 
large leather brings 43c and down 
here, considerably less there. Tan- 
nage and raw materials used account 
for the side difference. 

Chrome kips ask up to 50c in some 
tannages, up to about 47e in others. 
Extremes have a 44-47c spread in top 
asking prices. Large chrome leather 
quoted at 41c for very best top grade 
heavy leather, up to about 36c for 
volume leather. 

Splits all in one basket. Lin- 
ings account for most of business 
now being done. Tanners try to pro- 
mote outside splits, get but moderate 
response. This has happened before 
as a quick change in demand can 
come any time. Meanwhile prices re- 
main unchanged, 

Finished linings bring 15-19¢ for 
volume, all the way up to 18-22c¢ for 
superior leather, Suede lining splits 
bring 23c and down in bulk of bus- 
iness but up to 26c obtained for best 
lannages, 

Heavy suede splits found a few 
sales at 38c and down, Top tannages 
still ask up to 40c. Limited call for 
lightweight suede, mostly in black, 
at about 34¢ and down. Top tan- 
nages still ask up to 38c but sell 
little at that figure. 

Chrome sole splits plod along at 
unchanged prices, 

Glove leathers sit tight. Leather 
deliveries are about over for this 
year. Glove orders still coming into 
Fulton County but cutting — has 
stopped. Interest now centered in 
new season lines, 

Glove leather prices strong and 
should carry over into next year 
without change. This applies to all 
imported skins. Domestics weak but 
feeling is that the market will 
strengthen somewhat. 

Iranians steady at 26c, 2le and 
l7c. Domestic pigtex offered at 
L74oc and 20c. Smooth lightweights 
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can be bought for 19c¢ without finish. 
(Juantities limited. 

Deerskins quoted from 58 down 
but bulk of demand for a clear skin 
between 40c and 45c. Pigskins from 
70c down selling well. There is no 
surplus to worry tanners. 


Western Germany has opened 
wider the doors to imports from the 
United States of certain commodities 
including hides and skins and certain 
types of leather. 

The types of leather include goat, 
sheep, chamois, seal, reptile and a 
few other varieties. Neither calf nor 
side leather are included. 

The new policy permits German 
importers to decide on their own 
whether to buy these commodities in 
the United States. Until now, im- 
porters had to get government per- 
mission, in view of Germany’s dollar 


shortage. 


Workglove declines. Tanners 
of some good quality work glove 
leather admitted booking some busi- 
ness at prices a cent under recently 
listed top levels. With the easiness 
in the hide markets, buyers were 
more or less rigid in their ideas usu- 
ally expressed at lower levels. 

LM weight work glove splits for 
all practical business purposes quoted 
not over 12c for No. 1 grade, lle 
for No. 2 grade and 1l0c for No. 3 
grade. M weight also eased down to 
l3c for No. 1 grade, 12c for No, 2 


grade and Ile for No. 3 grade. 


Garment leathers spurt. Colder 
weather pushes sales. Pick-up most 
noticeable in horsehide garment 
leather and in a few instances buyers 
paid a cent or so more for very de- 
sirable quality tannages. New busi- 
ness reported in the range of 33-34« 
for good productions and some sell- 
ers asked up to 36c for very choice 
lots. 

Cowhide garment leather, mean- 
while, held unchanged with regular 
tannages still bringing 30-32c al- 
though slightly higher lists in evi- 
dence for specialty lines ranging up 
to 38e. 

Sheepskin garment leather listed at 
26-28c and down for better tannages 
as against recent broad movement in 
the range of 22-26c for popular vol- 
ume lines. Suede type moved at the 
above figures while grain finish held 
more or less unchanged around 24- 
26c and down, 

Bag, case and strap static. Case 
leather remained at 42c for 2-2'% 
ounce and 43c for 3-34 ounce. Rus- 
set strap leather, Grade A, still quoted 
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at 48e fe 
§ ounce, 54c for 


r 4/5 ounce, 50c for 5/6 
cf 


) 
ounce, 52c for 6/7 
7/8 ounce, 56c for 8/9 ounce, 5% 
for 9/10 ounce and 62e for 10/11 
ounce. 

Prices are still 2-3c less for Grade 
B ad 5-6c less for Grade C. Glazed 
finish brings 2c more and 3c to 4 
higher prices now charged for colors. 


Kid leather fair enough. Tan- 
ners are not too upset about cur- 
rent business trends. The end-of-the- 
year slowdown has not had much 
effect as yet. Black glazed continues 
to move, with some black suede also 
selling. White has not died either. 

Linings remain an excellent item 
and continue to move well, even in 
colors. The shoe industry 
he using a variety of colors in upper 
leathers and manufacturers are buy- 
ing kid linings to match. 

Slipper not good, Tanners are be- 


seems to 


ginning to consider slipper weight a 
permanently slow moving item. 


Average Kid Leather Prices 
Suede 32c-90¢e 
Glazed 25c-1.00 
Crushed 35e-75« 
Linings 25e-55e. 
Slipper 25c-60¢ 
Satin Mats 69¢-98c 


Belting leather drags. Phila- 
delphia tanners say the “pep has gone 
out of business.” Traditionally, Dee. 
is a slow month when customers cut 
This year, inventories 
have been so low it is hard to see 


buyers could get them. still 


inventories. 


how 
lower. 

Tanners have kept their prices firm 
for the past few weeks with quota- 
tions as follows: bend butts No. 2 
92c light, 84e medium and 79¢ heavy; 
No. 3 80ce light, 72e medium and 67e 
heavy, No. 2 shoulders are quoted 
at 46c light and medium weights. 


Tanning Materials 
Raw Tanning Materials 
Wattle Bark, ton “Fair average” $98.00 
“Merchantable” $94.00 
l’s Bombay $43.00 
$47.50 
$53.00 


Myrobalans, J. 
Sorted 
Genuines 
Crushed 42-44% $62.50 

Valonia Cups, 30-32% guaranteed — $43.00 

Valonia Beards, 40-42% guaranteed $56.00 

Mangrove Bark, Ecuadorian $55.00 

Mangrove Bark, Colombian $58.00 

Mangrove Bark, 38% E. African $67.50 

Divi Divi, Dom. 48% basis shp’t, bag $72.00 

Divi Divi, Col. 42% $65.00 

Sumac, 28% leaf $130.00 
Ground $125.00 


Tanning Extracts* 

Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars 
Barrels, c.] 

Barrels, |.c.1. 
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Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
Bags, c.l. 
Bags, l.c.l. 
Cutch, solid Borneo, 55% tannin 
Hemlock Extract, 25% tannin, tk. cars 
06% 
06% 


10.32 
11.02 
08% 


Oak bark extract, 25% tannin, lb 
bbls. 64%2-6%, tks. 
Quebracho Extract: 
Solid ord., guaranteed 63% tannin, 
11 21/32 
Solid, Clar., guaranteed 64% tannin, 
cl, 12 23/64 
Fast 


06% 


Wattle extract, solid, c.L., 
African 60% tannin 

Wattle extract, solid, c.l., South 
African 60% tannin 10 

Powdered super spruce, bags, c.| 
05%; lL.e.l. 

Spruce extract, tks., f.o.b. wks 01% 

Myrobalan extract, solid, 55% tannin .07% 

Myrobalan extract, solid, 50% tannin .07 

Myrobalan extract, powdered, 60% .09 

Valonia extract, powdered, 63% 08 

Quebracho extract, powdered, Swedish 
spray dried, 76-78% tannin 

Wattle extract, powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, 
Swedish 

Myrobalan, Swedish, powdered 
68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 
64-06% 

Larchbark, Swedish, solid, 54-56% 

Larchbark, powdered, Swedish 
spray-dried, 58-60% 


09% 


05! 2 


16% 


09% 


10% 
11% 


12% 


Tanners’ Oils 

Cod Oil, Nfld., loose basis, gal 

Cod, sulphonated, pure 25% 
moisture 

Cod, sulphonated, 25% added 
mineral 

Cod, sulphonated, 50% added 
mineral 

Castor oil, No. 1 C.P. drs. L.c.] 

Sulphonated castor oil, 75% 

Linseed oil, tks., f.0.b. Minn 
drums, c.l. 

Neatsfoot, 20° C.1 

Neatsfoot, 30° C.1 

Neatsfoot, prime drums, c.l., 
f.0.b. Chicago 
Le.l, f.0.b. Chicago 

Neatsfoot, sulphonated, 79 

Olive, denatured, drs, gal 

Waterless Moellon 

Artificial Moellon, 

Chamois Moellon, 

Common degras 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% 

Sponging compound 

Split Oil 

Sulphonated sperm, 25% 
moisture 


» 
ce 


Petroleum Oils, 200 seconds vise., 


tks., f.o.b., gal 


Yo moisture 
1% moisture 


18% 
18%-.19% 
18-.184%4 
1.95 
14% 
14 
11-12 


Petroleum Oils, 150 seconds vise., 


tks., f.o.b., gal 


Petroleum Oils, 100 seconds vise., 


tks., f.o.b., gal 


*Imported Extracts are plus duty 








LAMAC PROCESS CO. 


* SOLE LAYING PRESSES 
x SOLE ATTACHING PRESSES 
* SOLE ROUGHERS 
% SHOCK FREE CLICKERS 
* SOLING and SPECIAL 
PURPOSE CEMENTS 


Lamatle equipment is soundly designed and tho- 
roughly performance tested. It is dependable in pro- 
duction and profitable in operation ... backed by 25 
years of progress in cements and cementing equipment. 


SOLD OUTRIGHT BY 


ERIE, PENNSYLVANIA 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 





‘Always Reliable” 





LEATEX CHEMICAL COMPANY 
2727 W. HANCOCK ST., PHILADELPHIA, PA. 








wit 

© SPRUCE EXTRACT 
wnt 

* POWDERED SUPER SPRUCE 
Uunit 


© LACTANX 
Wnt 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 











Use 
L &S Want Ads 


for 


Quick Results 





HIDES AND SKINS MARKET REPORT 





New Declines In Hide Prices 
Attributed To Seasonal Factors 


Lists Down A Cent As Winter Grade Hides 
Begin To Flood Packer Spot Markets 


Packer hides sag. Further de- 
clines in hide futures enabled traders 
to resell more of their hedged hides 
at prices ranging as much as MWe 
under the big packer spot market. 
Considerable volume of resale hides 
moved also. 

Export interest tended to lag as 
foreign outlets able to make purchases 
in world markets at prices competi- 
tive to U.S. levels with some produe- 
tions such as South American hides 
of seasonally better quality. U.S. 
hides are steadily deteriorating in 
quality with the winter months ahead 
and some productions in the south- 
west and along river points are al- 
ready showing up heavy for grubs as 
well as long hair, ete. 

Net result was that the big packer 
spot market weakened and sales of 
branded steers made Monday at Ye 
reductions or 9%4e for butts and 
heavy Texas and 9c for Colorados. 
On Tuesday the branded steer selec- 


tions sold at another ec decline, a 
good volume changing hands at 9c 
for butts-heavy Texas and 8c for 
Colorados. 

Sales of other selections included 
better than 12,000 light native cows 
at 12-12'c, the inside for Chicago 
and northern points and the outside 
for light average river points. One 
big packer sold 7,000 heavy native 
cows at 10c for Rivers and 10'%ec for 
Chicago-St. Paul. Sales of about 6,500 
heavy steers were confirmed by two 
packers Tuesday at 10c for rivers and 
LOMYoe for Chicagos. 

One car of river heavy native steers 
from St. Louis also brought LOMoc 
due to freight consideration to the 
buyer. A sale of 1,000 St. Louis light 
native steers was reported at 12'oc. 
Other business included better than 
10,000 branded cows at 9c for north- 
erns and 9'c for light average south- 
westerns including Wichita produc- 
tion, 





HIDE FUTURES 


Close 

Dec. 9 
January 11,20T 
April 11.97T 
July 12.58B 
October 13.10T 
January 13.55B 
April 13.95B 


Close High Low Net 
Dec.2 for Week for Week Change 
11,.85B 11.78 ° —65 
12.55T ° ° —58 
13.16T ° . —58 
13.67B ° ° —57 
14.07B ° . —5$2 
14.45B ‘ —50 


Total Sales: 556 Lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 10-10% 
Light native steers 12% 
Ex. light native steers 17-1714 
Heavy native cows 10 -10% 
Light native cows 12-12% 
Heavy Texas steers 9 

Butt branded steers 9 

Light Texas steers 11 

Ex. light Texas steers 14 

Colorado steers 8, 
Branded cows 9 - 9Y 
Native bulls 8 - 8Y, 
Branded bulls 7 + 7% 
Packer calfskins 2742-38%,2 
Packer kipskins 22-24% 


Week Ago 
10'%-11 12 
13) -13% 14 
18 -18'.N 19 


Month Ago Year Ago 
-12'4 13) «6-13 
-14'% 1514-16 
-191/,N 18 
10'%-11 12 -12% 13 -14 
12'%-13 134-14 15 -15% 
10 10% 11 
10 10% 11 
It 12 13 
12% 15N 15 
91, 10 10 
5-10 ay 12-12% 
8 9 91/,-10 
7 x 8',- 9 
2714-40 274-40 421-45 
21'%-23 2144-23" 25 -29 


NOTE: Price ceilings have now been completely ended by the government. Ali 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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Scattered sales of light and ex. light 
branded steers as well as ex. light 


native steers. Some movement of 


0 Oo] 


bulls at steady prices or 8-8c basis 


natives, as to points, 


Independents down. At the 
beginning of the week, a large Min- 
nesota packer sold a car of about 
800/900 branded steers at 9'5c for 
butts and 9c for Colorados. These 
prices later shaded by a half cent in 
the big packer market. 

In subsequent trading, the same 
packer sold 1,950 Austin heavy cows 
at LOMoc, 1.600 light native cows at 
12c and 750 branded cows at 9c. 
A large lowa packer sold 2,700 heavy 
native steers at 10c and 3.400 branded 
cows at 9%. Another lowa packer 
earlier sold 500 native and branded 
bulls at 8¥c and 7c respectively. 

New York packers slow to offer 
out branded steers following sales at 
10c for butts and 9'%4c¢ for Colorados 
made in the previous week, About 
2.600 Salt Lake City branded steers 
and cows sold at 9c fob. for butts, 
Colorados and cows. 


Small packers ease. Midwestern 
small packer 50-52 lb. avg. hides sold 
down to 101%-Lle selected fob. ship- 
ping points and more offered at those 
prices but found buyers bidding a 
half cent less. Some additional busi- 
ness in good quality hides done later 
at the 10'%4c mark which looked to be 
tops at mid-week. 

Heavier hides averaging up to 54- 
56 Ibs. offered at 10c selected fob. 
had no takers and 9c best price indi- 
cated on 60 Ibs. avg. stock. 

Market for 48-50 |b. avg. hides was 
considered nominally top around Ile 
and 46-48s at L14oc. Best bid last re- 
ported on Texas 40-42 |b. avg. hides 
at 12c¢ flat fob., sellers asking a half 
cent more. Small packer bulls offered 
down to 614 selected fob. midwest 
points but buyers’ limits were 6c, 


Country hides mixed. A_ few 
scattered sales of good locker-butche: 
hides, free of renderers, averaging 
18-50 Ibs., made within the range of 
8-8loc flat trimmed fob. shipping 
points as to quality, freight considera- 
tions, etc, Mixed lots of similar aver- 
age containing renderer hides moved 
in the range of 7'4-8c and some 
lighter 14-45. Ibs. 


later moved at these prices. 


hides averaging 


Glue hides in slow demand. Offer- 
ings at 6-644c met with counter bids 
at 5'e for carlots, fob. Country bulls 
had some call around 4e but sellers 
asked 1-5 fob. basis carlots. 


Calf down, Kip up. One big 
December |1, 1954 


pac ker confirmed a sale of 6,000 Eau 
Claire allweight calf at 32'oc for 
heavy and 381ec for light, a decline 
of 2\5c on the heavy and 1L¥ec on the 
light skins. More northern calfskins 
later offered at the new levels and 
some interest was shown at steady 
money for the heavies and another 
le less on the lights. 
Milwaukee allweights 
321oc heavy and 37Me light credited 
in some quarters, St, Louis and river 
calf offered at 27'oc heavy and 32'ox« 


moved at 


light. 

While calfskins tended to ease, the 
market for kip moved up. One big 
packer sold 2,000 St. Paul kip at 
2444¢ and 2,500 Kansas City kip at 
23 lac. Late in the preceding week, 
a big packer sold 5,000 Fort Worth- 
Dallas overweights at 22¢ while 22! 
was bid for river overweights held 
at 23c. About 12,500 southeastern 


kip and overweights sold at 22! o« 


and 21sec respectively. 

Big packer slunks sold 
steady at $1.65 and large hairless at 
85c. Some packers are sold ahead to 
Small 


*U 
regular 


regular 


next April on the regulars. 
packer skins unchanged, 
northern allweight calf being held at 
24-25¢ and kip at 17-1l8e. Some 
country allweight calf was offered at 
17-l8e, the outside price last re- 
country — kip 


ported paid while 


brought 12c. 


Horsehides steady. Additional 


Compounders and 
Sulphonators of Oil for Tanners 
and Leather Finish Manufacturers 


business at $6.75 trimmed and $7.75 
untrimmed for good northern slaugh 
terer whole hides fob. shipping 
points. \ choice lot or two brought 
slightly more money. 

Cut stock held steady to firm 
Good northern fronts looked firm at 
$4.00-4.25 while butts continued to 


bring $3.50-3.75 for 22” and up. 


Sheep pelts off. Midwestern 
clips moved at $2.65 following earlier 
sales at $2.70-2.75 and some ordinary 
quality sold as low as $2.50. No. | 
shearlings moved from $2.15 to $2.00 
and some ordinary quality sold as 
low as $1.75. 

West coast 
sold l5e off at $2.75 for clips and 
$2.25 for No. | shearlings. 
business in No, 2 shearlings in the 
range of $1.10-1.20 while most No 


produc tion reported 


Some 


$s went at oe, 
Large midwestern independent 
g | 
packers sold Dee. lamb pelts within 
the range of $2.85-2.95 per ewt live 
weight basis. Some full wool dry 
pelts sold at 25c. considered steady 


Pickled skins had some call at 
$7.00-7.25 for lambs and $8.00-8,25 


for sheep, pet dozen. 


Dry Sheepskins move. Nigerian 
sheep at slightly better than 48 per 
Ih. for Kanos, basis primes, Pwo 
thousand dozen shade dried Mom 
basa sheepskins sold at $5.00 pet 
dozen, 
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Good demand for Brazil cabrettas 
but few sales due to difficulty in ob- 
taining offerings. Selling quarters 
state that they have made bids of 
$13.50 fob. for regulars and $15.50 
fob. for specials without obtaining 
the skins. Shippers report supplies 
very scarce, 

Wool sheepskin 
firmed up again at origin and latest 
reports from Australia say the Mel- 
bourne market generally one to two 
pence higher and Sydney, 57,000 
skins offered, lambs two to three 
pence, sheep, bare to one inch, par to 


markets have 


one penny and all others one to four 
pence dearer. 

Shearlings continue slow and al- 
instances slightly 
asking 


buyers 


though in some 
lower indicated as 
prices, they are still above 


levels 


views here. 


Pickled skins tight. New Zea 
land lambs continue to firm up on 
S. and Europe with latest 
reports that S. bought North Is- 
lands at 40-43 shillings and South 
Islands at 39-44 shillings, depending 
upon brands while Europe purchased 
North Islands at from 35-43/6 shil- 
lings and South Islands at 45 
shillings for “CFM” brand. 


market also somewhat 


sales to U, 


Domestic 
firmer as lambs have sold at $7.00- 


(LN 
xt A 
— y way 


> of 
\ 
& 


giie rT 
A WUT ] 


TANNER'S SUGAR e 
CHEMICALS 


7.25 and sheep sold up to $8.25 per 
Fie le 


Reptiles spotty. Although dif- 
ficult to obtain export licenses for 
raw back cut lizards, tanned and 
semi-tanned lizards moving as licenses 
issued for these skins. Local selling 
quarters slow in accepting orders 
though there is a good call evident 
and buyers would pay around $1.10- 
1.15 for 25 centimeters and up. 

No offerings of Brazil back cut 
tejus and while a good call is noted, 
prices difficult to quote as buyers will 
not name any figures until they have 
something concrete to work on, 

India market also firm with rela- 
tively few offerings of wet salted 
Agra back cut lizards as shippers are 
requesting extension of credits since 
they have been unable to ship against 
previous commitments. Those offers 
made are at higher prices and for 
February shipment whereas buyers 
want fairly prompt delivery, 

Buyers bidding 28c¢ for Madras 
bark tanned Ct 1 inches up, av- 
eraging 4! inches, 70/30 selection, 
and while sales were at 29c, most 
shippers have higher views, also ask- 
ing 37e for skins averaging 4°/ 
ine hes and 12¢ for |! » 


‘TAY uv el 
eraging 5 inches, 


inches, av- 


for producing... 


BETTER LEATHERS 
MORE ECONOMICALLY 


EXTRACTS 
PANCREATIC BATES ® FILLERS 
SOLE LEATHER FINISHES 





TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 


Deerskins moderate. A_ little 
business in New Zealand skins and 
market is nominally quoted 75-80c 
c&f. basis. Buyers have reduced their 
ideas for Brazil “jacks” following 
late sales at 76c, basis manufacturers. 

Domestic deerskins nominally un- 
changed. Wet salted western skins 
selling at $1.50-1.65 and Canadians 
at better than $2.00. Only small lots 
of New York state skins have sold. 
\ little early for Maine and Penn- 
sylvania skins. 


Pigskins on move, Manaos grey 
peccaries sold at $2.20 c&f. Europe. 
On an offering of Maranhao pec- 
caries, skins were sold to Europe at 
$1.55 fob. for greys and 90c fob. 
for blacks. Bids of $1.00 fob. re- 
fused for Parana River blacks with 
$1.20 fob. firmly asked, 

Brazil shippers in the North state 
that due to the keen competition 
from buyers in Southern Brazil, they 
have very small stocks. Up to $2.30 
fob. now asked for Chaco carpin- 
chos. \ fairly good call for Bolivian 
peccaries with spot lots sold at 1.724% 
for greys and 90c for blacks, e&f. 
basis. 


Goatskins confused. Shippers 
generally report firm asking prices 
on Pakistans, Mochas, Mombasas, 
Brazils, etc. However, some tanners 
claim the India, Pakistan market has 
eased and skins can be bought plenti- 
fully at favorable 

Last agent reports on India and 
Pakistan Amritsars place them firm 
at $9.50 per dozen c&f. and up for 
Madras light sea salt 
cured Deecans also reported at 59.00 
for 1.70/1.80 Ibs. 

Mochas firmer with mogadiscos 
held at $10.25. Standard shipper 
Bati types sold over $10.50. Genuine 
Batis brought $12.12'%. Mombasas 
held at $10.80 for shade dried skins, 
10/40/20, 105/100 Ibs. This is well 
Nigerians firm 


prices. 


Group 4 skins. 


above tanners’ top. 
but few offerings. 


May Open Hide Course 
Officials of the University of Illi- 
nois are preparing to offer the Na- 
tional Hide Association a plan offer- 
ing to set up a course of study for 
This is reported by John K. 


executive director of the 


hidemen. 
Minnoch, 
Association, 

Minnoch said the course would act 
as a pilot course to train young men 
for executive positions within the 
hide industry. 
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Ralph Nelson 


PROMOTED to newly-created post 
of Tanneries Manager at Beggs & 
Cobb, Inc., Boston, side upper leather 
and splits tanner, is Ralph Nelson. He 
will be responsible for coordinating 
production facilities with research and 
development as part of the com- 
ses be program to anticipate larger 
markets with new products, diversifi- 
cation and improved facilities. |. Leo 
Riese has joined the firm as Technical 
Director in charge of research and 
development while Francis J. Thorn- 
ton, Jr., has been placed in charge of 
production at the Winchester tannery. 


MILITARY BUYING 





Bids 


Horsehide Leather. Ihlinois 
Glove Co., Champaign, IIl., was low 
bidder under item 1 of Inv. No. 264 
which opened at the Philadelphia 
(Juartermaster Depot, 2800 South St.. 
Phila. 45, Pa., with a unit price of 
$.319 per sq. ft. Item 1 covered 225 
fronts of leather, horsehide, cream, 
medium weight, 31% to 4 oz. Under 
item 2 of this bid, Gebhardt Co., 
Mil., Wis., was low bidder with a 
price of $.75 per sq. ft. Item 2 cov- 
ered 100 backs, leather, cattlehide, 
skirting, natural russet, 10 to 12 oz. 
Under item 3 of this same bid, Uli- 
nois Glove Co. also quoted a unit 
pric e of $.319 per sq. ft. 
576 fronts, leather, horsehide, cream, 
medium weight, 3'% to 4 oz. Bids 
1954. 


covering 


opened Dec. 7, 


Cattlehide Leather. A. L. Geb- 
hardt Co., Mil., Wis.. was low bidder 
under Inv. No. 258 which opened at 
the Phila) QM Depot. The firm 
quoted a unit price of $.355 per sq. 
ft. for 31,500 sq. ft. leather, cattle- 
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hide, fu'l grain chrome tanned, 3/64 
inches to 4/64 inches thick, brown 
shade No. 533. type 1, grade A, de- 
livered to both Wilkins AF Depot 
and to the Cheli AF Depot. Under 
item 2 of this bid which called for 
1.900 sq. ft. leather, cattlehide, full 
grain chrome tanned, 2/64 inches to 
3/64 inches thick, brown shade No. 
933, type o grade A. the Gebhardt 
Co. quoted a unit price of $.37 per 
sq. ft. delivered to the same destina 
tions. Bids opened Dec. 7 


Chamois Leather. American 
Sponge & Chamois Co., NYC, was low 
hidder under Inv. No. 59312 whies 
opened at the General Services Adm., 
New York City. American Sponge & 
quoted $1.6065 for its 
“Enterprise Brand” and/or $1.92 for 
Dru Tan Brand The bid covered 
600 each, chamois leather, sheepskin 
oil-tanned, Int. Fed Specs Kk.-i 
OOLO7a, class | pocket shaped size 
kb. 20 x 26 inches. delivered to Ft 


Worth Bids opened Der 


Chamois Co 


Pexas 
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PEOPLE 


About industry personalities coast to coast 





®@ James A. Munroe has been elected 
president of E, T. Wright & Co., 
Rockland shoe manufacturer, to suc 
ceed the late Alfred F. Donovan 
who died Oct, 25. Munroe joined the 
Wright firm in 1908 and has held a 
succession Of executive positions with 
the company during the past 46 years, 
including his latest post as treasurer, 
He is a member of the New England 
Shoe and Leather Association and a 
former director of the National Sho« 
Manufacturers Association. Leo 
McCarthy was named executive vice 
president and Arthur L. Monohan 


elected treasurer, 


® Louis P. Breithaupt has been ap 
pointed managing director of The 
breithaup: Leather Co., Ltd., of Kitch 
ener, Ontario, Canada. Clare E, Mil- 
hausen, with the firm over 20 years, 
Her- 


placed 


general sales manager, 
Breithaupt has been 
of sales and distribution of 


is now 
bert C. 
in charge 
the company’s products in Montreal 


and dist ricts, 


© Morris Ashapa has been named 
treasurer of Ruth Shoe Co, in New- 
buryport, Mass. He succeeds David 


Bilsky who has resigned, 


® Warren Wittman has joined the 
staff of Chicago Hide & Skin Broker 
ige Corp. He was formerly in charg« 


of hide sales for Cudahy Packing Co. 


® Hayden 
pointed making and finishing room 
foreman for Belgrade Shoe Co. of 
Auburn, Me. He was formerly with 
Hartt Boot and Shoe Ltd. of Frederic- 
ton, New 
that, was associated with Common 
wealth Shoe and 

Gardiner, Me He 
O'Reilly who has retired. 


Thomas has been ap 


Brunswick, and prior to 


Leather Co. in 


succeeds | co 


© G. O. Wales has been appointed 
sales representative for Pfister & Vogel 
Tanning Co. in Boston. He succeeds 
the late Fred Tarbox who died r« 
cently. Wales was Mr. Tarbox’ as 


sistant for several years. 


® Leonard M. Lipsutz has been ap 
pointed general merchandising man 
ager for Tober-Saifer Shoe Manufac 
David W. 


Lipsutz 


turing Co., to succeed 
Saifer who resigned recently. 
has been associated with the firm for 


the past 12 years ina sales Capacity. 


bd John T. Reiss has been appointed 


assistant sales manager of the St. 
Louis othice of United Shoe Machinery 
Corp. He replaces Arthur Knoll who 
resigned recently to join National 
Shoe Products ¢ orp. 


® Charles W. O’Conor, president of 
Compo Shoe Machinery Corp., Boston, 
has been elected president of United 
Wood Heel Co. and Quirk Machinery 
Co., both of St. Louis, to succeed 
Justin P. Quirk, who has retired. 
Arlen G. Swiger was clected treas- 
urer of both firms, which are sub- 
sidiaries of Compo. O’Conor said there 
would be no change in other officers 


or operating policies of the company. 


® Harry Greenwald is now sales 
Brooklyn 


director of Belair Footwear, 


shoe firm. 


® Three promotions have been an- 
nounced by Charles A. Eaton, presi 
dent of C. A. Brockton 
men’s shoe manufacturer. Raymond 
Shepherd has been named sales service 
manager, Edward Robinson has been 
manager, and Mrs. 


assistant treasurer, 


Eaton Co., 


named _ office 


Evelyn Cassidy 


® Donald C. Burgess 
elected vice president of Spencer Shoe 
Corp., Boston. He succeeds Philip 
Mulvihill, who will continue as a 
Burgess has been with 


has been 


director. 
Spencer since 1945. He was formerly 
associated with Butler’s of Atlanta, 
Ga., and John Irving Shoe Corp., also 


of Boston. 
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News Quicks 


About industry happenings coast to coast 





Colorado 
@ Albert C. Rollnick, trading as 
Rollnick’s Shoe Co., has opened a 
store at 17th and 
W yoming. 


new retail shoe 
Capitol Ave., 
The company has headquarters at 9 
Broadway in Denver. 


®Armour & Co. reports it earned 
more than enough in the last eight 


Cheyenne, 


weeks of its fiscal year ended Oct. 30 
to offset losses incurred during the 44 
weeks ended Sept. 4. In a letter to 
stockholders, F. W. 


of the company, said the company’s 


Specht, president 


earnings for the full fiscal year will 
amount to approximately $1,250,000 
after taxes. Armour earned $10,399, 


164 in fiscal 1953, 


shares in the Greater 


@ Sale of 
Rochester Development Corporation, 


1 
aimed at industries in the 


issiIsting 
rea to expand, is reported as pro 
John Oakes of the 
corporation. Among local firms which 
will benefit from the project will be 


Green Tanning Co, of Milton. 


gressing well by 


@ Officials from the A. C. Lawrence 
tannery at South Paris last week pre 
sented a detailed 
the local Chamber of Commerce on 


progress report to 


what the new plant will mean to the 
irea. Company speakers were L, K. 
Barber, new superintendent; R. Moul 
ton, assistant superintendent; — B. 
Glover, office manager; and R. Daigle, 


plant ¢ he mist 


Massachusetts 


® Kute Kiddies Shoe Co. has been 
incorporated under Massachusetts laws 
for 800 shares of common stock, no 
will make 
Bridge St., 


par value. The company 


children’s shoes at 9§ 


Lowell. President and treasurer is 
William Cohen while Merrill Cohen is 


clerk. 


@ Employes of United Shoe Ma- 
chinery Corp.’s Beverly factory will 
return to a four-day work week fol 
iccording to 
Frank Hyde 


Al] departments operated on Dec. 3 


lowing Friday, Dec. 10, 


reneral 


superintendent 
ind 10 in order that employes might 
receive two full before 


Hyde 


tbly be some time before all depart 


weeks’ pay 
Christmas. idded it will prob 
ments return permanently to a full 


work week, 


® Sherman Footwear Co. of Mar! 
boro has changed its name to Sher- 
man Footwear Corp. The firm has 
recently issued 24,000 shares of com 
mon stock, no par vaiue, which it is 


offering for sale at $3 per share. 


® Compo Shoe Machinery Corp. 
of Boston has issued a new catalogu 
listing its complete line of shoe ma 
chinery and shoe adhesives for use on 
ill types of Cement process shoes. Ca 
sheets are availabk 


taloguc upon rr 


quest, 


. . 
Missouri 
® Edison Brothers Stores, Inc., Si 
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e Shoe Machinery 
¢ Tanning Machinery 
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ORTHMANN: 
LABORATORIES INC. | 


about any—and a//—of your tan- 
ning problems. 


August C. Orthmann 
Director & President 


@ Get our advice—our hel 
relative to those perplexing diffi- 
culties regarding Finich—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 
plation. 


922 NORTH 4th STREET 


Telephone: DAly 8-6426—8-6427 











Louis, has declared 1 usual quarterly 


dividend of 35¢ on common stock 
payable Dec. 13th to stockholders of 


4 record Nov. 30th. The company also 
SMOOTH ANDO ELK announced that it had signed leases 


de Leather sé NEWNESS ” for four more ladies’ shoe stores in the 
* St. Louis area, bringing the number 
VEGETABLE of its outlets in that area to seven. 


For Linings, Bag Three of the new units will be Baker’s 
Case, and Strap shoe stores and one will be a Burt’s 


That's what people who make 
fine Casual and Sport Shoes 


* The firm now operates Burt’s, Baker’s 
RANCH TANNED say about our Leathers 
AND 
INDIAN TANNED 
LEATHER 


bor bine (ast 
j 


ind Chandler’s stores. 


INDIAN TAN, RANCH-TAN 
and SCUFF.TAN 


"Rolls Royce Quality Leathers” 


New Hampshire 


@ The Board of Aldermen of Nashua 
has authorized J. F. McElwain Co. 
to take over a section of Worcester 


St. in 
street a block away to replace it. The 


that city and create another 


LEATHER COMPANY 


MILWAUKEE 4, WIS. 


shoe firm petitioned for the closing of 
Worcester St. 
Scripture streets in order to build a 


VLE 


1830 SO. THIRD ST. 


between Spruce and 


modern warehouse directly abutting 
its present plant. The proposed new 


20,000 








warehouse will have square 


feet floor space. 


® Dan Lewis, Inc., Dover, New 

* Hampshire manufacturer and proces 
sors of Homasote and other shoe ma 

terials, has completed equipment of its 

ame, new da/light plant with latest type 

— of machinery. Stream-lined layout 


has upped production to a level with 
CASUAL 
back, quality leather. Preferred by outstanding 


LEATHERS 
casual shoe manufacturers, “ Copyright pending. 


112 BEACH STREET 
HEBB LEATHER CO., inc. 


BOSTON, MASS. 








GYPSY" ... A soft, mellow, full grain leatner. 
Dyed through, it is a character leather in every 
respect, GLUVHIDE* . . . A full grain, neutral 


greatly increased demand for wedg« 


heels and cork shoe products. 
®@ Purchase of the Quebec woodland 


and pulp mill properties of the Brown 
Corp. has been completed, according 





to Laurence F. Whittemore, president 





of the parent Brown Co., manufac 
turer of 


ee ee 





shoe innersoles and other 
products, in Berlin, N. H., and Vern 
on E, Johnson, president of the Can 


Set A 


adian International Paper Co. 


United Shoe Workers of Amer- 
ica, CIO, Manchester local 109A, has 
installed the following new officers: 


James Gordon, president; F. A. Bart 


SHOE PRODUCTS ** 
THAT SAVE PENN/ES 


lett , Secretary-treasurer, 


®@ Shoe manufacturers, among others, 
will be offered space in the new 600- 
acre industrial park being developed 
near Manchester by the N. H. State 
Planning and Development Commis- 





Always Call 


SEAL TANNING 


sion. The state claims it will be the 


largest enterprise of its kind in the 
Northeast. 


For the 
. SALES 
SEAL 105 SOUTH ST. 
of * 
APPROVAL KIPS - SIDES - 


CORP. 


BOSTON New Jersey 


® Barney Worthman, Inc., has 
been organized to manufacture sandals 
Barney 


Fulton 


SPLITS 
in Teaneck. Principal is 


Worthman, formerly with 





Representing Seal Tanning Co. 
“a * 
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New York 


® General Dyestuff Co. of New 
York has published the fourth edition 
of “Dyeing Synthetic Fibers,” which 
contains a comprehensive analy sis of 
methods and materials available for 


dyeing synthetic fibers. 


® The National Shoe Manufac- 
turers Association will celebrate its 
1955, 
at its semi-annual breakfast held at 
the Waldorf-Astoria Hotel prior to 
opening of the Leather Show in New 


York. 


§Oth anniversary on March 1, 


® Texon, Inc., New York manu 
facturer of fiber products, has placed 
its advertising account with Fuller 
& Smith & Ross, Inc., New York 
agency. The company is running a 
consumer and trade campaign for its 


luggage and leather goods products. 


®@ S. Minkin & Son, New York cut 
sole firm, has been succeeded by a 
newly-formed New York state cor 
poration under the style of S$. Minkin 
& Son, Inc. Offices are at 101 Prince 
St. Joseph Roth and Emanuel Stern 
are principals, 


® Singer Sewing Machine Co. of 
New York has published a new book 
let describing machines of the 16W 
stitching on 


class for ornamental 


gloves and shoe uppers. The new two 


page leaflet illustrates samples of 
work produced by the six varieties of 


16W Class locksmith machines. 


® Gerda Footwear, Inc., has been 
organized to manufacture and_ sell 
shoes in New York City 


e Negotiations for the acquisition of 
Delman, Inc., New York manufac 
turer of women’s high style footwear, 
by General Shoe Corp. are reported 
Ofhcials of both 


companies have declined to comment 


near complet 1On. 


® I. Miller & Sons, Inc., Long Is 
land City wholly-owned subsidiary of 
General Shoe Corp., reports it has 
made arrangements with Parisian shoc 
Andre Perugia, 
Perugia will supply Miller with shox 


designer Ww hereby 


designs and pullovers. Gaylord Han 
Miller, said the 


first group of designs is scheduled to 


kins, president of I. 


reach Miller early next year. 


® Claremont Pigment Dispersion 
Corp. of Brooklyn reports it is cur 
rently supplying standard pre-matched 
pastes in the D-1000 series to molders 
of vinyl plastic footwear. Popular 
colors include boot reds, browns, tan 
ind whites. Production runs utilizing 
these pastes in plastisol formulations 
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have proved them stable to curing 
temperatures ranging from 350 de 
grees to 600 deg rees Fahrenheit. 


@ The Federal Trade Commission has 
issued a complaint charging the mak- 
ers of Esquire Shoe Polish with dis 
crimination in granting promotional 
allowances among its customers, The 
complaint also charges Esquire, one of 
the three largest firms in the indus 
try, with practices in restraint of 
trade. The FTC charges Knomark 
Manufacturing Co., Inc., of Brook 


lyn with offering promotional illow 


ances to some but not all its cus 
tomers and on terms not proportional 
to dollar volume of purchase or other 


measurable means, 


Ohio 


® Wearcraft Shoe Co. has opened 
its 12th retail shoe store under the 
name of Royal Shoe Store in the 
Warrensville-Harvard Shopping Cen 
ter in suburban Warrensville Heights 
of Cleveland. 


Pennsylvania 
@ F. O. Merz & Co., Philadelphia 





(R) 


Merch 


marks them all 


ry 

Lh) # 
Ud#LaFrl 
be Ts 


FROM ARTILLERY SHELLS TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 

Markem methods, machines, type and inks have been mark 
ing the products of industry for forty years. Markem ma 
chines can mark  - to many thousands of pieces per hour. 


They make clear, « 


urable imprints on flat, curs ed or irregu 


lar surfaces of paint, paper, wood, glass, metal, leather, 
plastic, rubber, fabric, composition and pressure sensitive 
tapes. No special skill is needed for their operation Legend 
and color of imprint may be quickly and easily changed. 


MAKE YOUR MARK WITH MARKEM 


When your products need marking for Identification, Control or 


Market — ask Markem. Submit 


your problem, together with a sam 


nle of the item to be marked. Markem Machine Company, Keene 14, 


New Hampshire. 


/ ‘ } Ps y - wl. yy 
(PC BETTER, MARKING SINCE 1941 


LEATHER and SHOES 





manufacturer and importer of fancy 


leather goods, has placed its adver 
tising account with Gresh & Kramer 


of Philadelphia. 


® Registration certificate has been 
filed by Edward |} pstein and Morris 
Feinberg to trade as B. & F. Leather 
Co. at 613-615 Bainbridge St., Phila 
delphia. The company will deal in 


leather and findings. 


Texas 
© Feldt Mfg. Co., Temple manu 


facturer of moccasins, will soon move 


its offices and factory to new quarters 
it Stamford, also in Texas, 


® John A. Frye Shoe Co. of Marl- 
boro, Mass., has announced award of 
contract for the construction of a 
new poot factory in Palestine, Texas. 
The new factory, of tilt-up concrete 
construction, will cost some $76,000. 
Work 
completion 
1955. 


will begin immediately with 
scheduled for early in 


Vermont 


® The Vermont Shoe Co., Lyndon- 


ville, the state’s only women’s shoe 
manufacturing plant, held open house 
at its recently renovated plant. Two 
previous plants of the company, in 
the same town, had suffered fire dam- 


age twice in the past year. 





Canadian Notes 








FAT LIQUORS 


FAT LIQUORS FOR ROUND, 


AND MELLOW LEATHERS 


THE transition from ''firm'" to "bouncy" leathers or vice versa, may 
require some fat liquoring or oil adjustments at your tannery level. 
Why not let our tannery consultant, an expert on tannery oils and 
fat liquoring operations, recheck now with your tannery and new 
product development staffs? 
There's no obligation on your part. Write, wire, or telephone 
Consultant "E" today for information. 


MARDEN-WILD CORPORATION 
500 COLUMBIA STREET, SOMERVILLE, MASS. 


MARDEN-WILD OF CANADA, LTD., HALIFAX, N. S. 


TIGHT, 








that prepares 


for drum Sole 
Leather tan- 


WRINGER ing and oiling. 
Also prepares both bark and chrome 
tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 














aul Gallagher 
X% Co., Ine. 


CEALERS IN 
DOMESTIC & FOREIGN 


ickled Sheep Stiins 


PEABODY, MASS. 


THE only suc- || 
cessful press || 


Sole Leather || 


ning, extract. || 





TABER 
TANNERY 
PUMP 5 


. «+ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥ 








Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 











LEATHER and SHOES 


@ Representatives of the Bank of 
Montreal are now operating Lang 
Tanning Co., Ltd. of Kitchener, 
Ont. Jerome Lang, president of the 
tannery, reports directors will vote 
on disposition of the company’s af- 
fairs within the next week. The plant 
1s still 


workers. 


operating with some 125 


® Gagnon, Lachapelle & Co., Ltd. 
of Montreal, women’s shoe manufac 
turer, has changed its name to Park 


Lane Shoe Co., Ltd. 


® The Shoe and Leather Council 
of Canada has scheduled a meeting 
for Tuesday, Dec. 14, in Montreal 
when it will discuss plans for the 
next Canadian Shoe and Leather Fau 


to be held Oct. 10-12 in Montreal. 


® Canada exported $179,986 worth 
of cattle hides to Soviet Russia dur 
ing the first nine months of 1954, 


® Notice has been filed by the In- 
ternational Hide & Skin Co., Ltd., 
Toronto, that an application is being 
made to the Secretary of State of Can 
ada for leave to surrender its charter. 


® Leed’s Shoes, Trail, B. C., has 
made an assignment in bankruptcy 
and E. Evans, Trail, appointed trustee 


ot the estate, 


@ As of Jan. 1, 1955, a company, 
which will be known as United Rub- 
ber Limited, will purchase the root 
wear Division of Gutta Percha & 
Rubber Limited, and will also tak« 
over the business of Northern-Wood 
stock Rubber Limited. H. J. Ross 
will be President and General Man 
ager of United Rubber Limited. 
United Rubber Limited will op 
erate two entirely separate Footwear 
Divisions, each with its own sales 
organization. G. A. Clifford will be 
Manager of G. P. Footwear Division. 
Clifford has been associated with 
Northern-Woodstock Rubber Limited 
for the past thirteen years, latterly as 
General Sales Manager. Sharpe has 
been associated with Gutta Percha and 
Rubber Limited for the past forty 
two years, latterly as Manager of the 


Footwear Division, 
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CLASSIFIED ADVERTISING 





Situations Wanted 











Wanted and For Sale 





Sewing Machine Wanted 


Puritar Landis Randal 


ind others 
Address Marcl 
17 Lafayette P 


Irvington, N. J 


Campbell Union 





Bargains 
Teather Remnants, and plenty of it. 
Sorted to specifications. Textiles of 
all kinds in full piece, remnants and 
block cuts. Bargains. Only Bargains. 
7 Floors of Bargains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Ui. 











Blue Splits 
SHAVED AND LEVELED to your specifica 
tions Any weight and quality to your re 
quirements 
Address N-1 
» Leather and Shoes 
300 W. Adams 8t 


Chicago 6, Ill 


American Tanneries! 


WELL-KNOWN Swedish leather importer want 
to represent in Sweden one or two of the best 
American tanneries making leather for the 
shoe industry 
Address N-6 
Leather and Shoes 
300 W. Adams 8t 


Chicago 6, Tl 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 


Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 


Sales Representation 
Available for 
Belt & Bag Leathers 


N. Y. ORGANIZATION with sales staff 
room and promotiona facilities desires 
epresentation with tanneries equipped f 
ime business Address N-8, c/o Leatl 


Shoe 300 W Adams St Chicago 6 


Blue and Pickled 
Splits For Sale 


TRIMMED AND SORTED for weight and 
grade Large quantitie Steady s y re 
us what you are making ¢ we wi f nist 

jitable selection Addre 


ind Shoes, 300 W 


c/o Leather 


Tannery For Sale or Rent 


LOCATED in Salem approximately 10,000 
sq. ft. floor space fu 


y equipped for heep or 


split including toggling units Write to 


December |!, 1954 


Rates 


Space in this department for display ad 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted” and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted."’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication tn the 
issue of the following Saturday. 
Advertisements with box numbers § are 
strictly confidential and so information 
concerning them will be disclosed by the 
publisher, 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 











Raw Shearling-Mouton Skin 
Buyer Available 1955 Season 


EXPERIENCED a phases 
4 & skina in hide cellars 
export most economical 


THOROUGHLY 


om personally 


‘sent groups of Foreign tan 
basis Personal contacts 

8 Complete 

whole USA 

Shoes, 300 W 





Help Wanted 





Tanner 


EXPERIENCED MAN full knowledge of 
beaming and tanning Horse and Cowhide soft 
eather to supervise all wet operations. Loca 
yn—-N 
N-9 
ind Shoe 
3f 


6, Ill 


Wanted 


OLD ESTABLISHED manufacturer of Pigment 
Finishes requires the services of an expert in 
pigment finishing shoe & upper leathers Must 
be experienced in making tannery demonstra 
tions and be willing to travel All replies con 
fidential State age experience and starting 
slary Address N-3 © Leather and Shoes 


300 W Adams 8t Chicago 6 


Tanner or Chemist 
NNING CHEMIST 


nning experience 


rANNER or T 


to take charge 
ve chemical 
\ddre 





Salesman-Executive 


SPECIALTY LEATHER 

executive with many year f experienc 
nation-wide ale nagement 
phases of taisine Fu 
manufacturing prineiple 

perience in sheep leather 


references Looking 


Addres 





Tanner 
YOUNG TANNER (from Europe) 


would like to change his present 
position 
Seven years’ experience in shoe 
upper, suede and garment leather 
Specialist in beamhouse, tannery, and 
dyeing 


Prefer Eastern Canada 


Address N-I1, c/o Leather and Shoes 
300 W. Adams St., Chicago 6, Ill 


il 











Situation Wanted 


SPLITTER-SUPERVISOR wishes 
to make change. THOROUGHLY 
EXPERIENCED IN LIME, CHROME 
AND VEGETABLE. Whole hide or 
side machines 


RELIABLE. Best of references 
furnished. Will travel. PRINCIPALS 
ONLY 

Address M-12, 
c/o Leather and Shoes, 
300 W. Adams SBt., 
Chicago 6, Ill 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 











THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 


LEATHER and SHOES 


201 MAIN ST., WOBURN, MASS. 





Deaths 


Coming Events 


Index to Ads 





Harmon L. Hadley . . . 77, /anning 
materials executive, died recently at 
St. Lukes Hospital in St. Louis, Mo., 
following a brief illness. Well-known 
in the leather industry for many years, 
he was one of the founders of Hadley 
Bros.-Uhl Co. of St. Louis, leather 
finishes producer. He served as sec 
retary of the firm for many years and 
was active in sales until the time of 
his retirement in 1947. Surviving aré 
his two daughters. 

Luigi L. Farina... 66, shoe manu 
facturer, died suddenly Dec. 6 at his 
home in Keene, N. H. He was presi 
dent and treasurer of Princess Sho 
Co. of that town. A native of Italy, 
Farina came to the U, S, at the age of 
18 and went to work with Marty 
Welch Shoemakers of Lynn, Mass, He 
rose to vice president and part-owner 
of the firm. 
Adelina; four sons, Mario, Gino, Leon 
ard and Richard M.; three daughters, 
1i grandchildren and one sister. 


Surviving are his wife, 


Alexander Lourie . . . 66, s/oc sup 
plies manufacturer, died Dec. 3 at 
Mt. Auburn Hospital in Cambridge, 
Mass., following a short illness, He 
was co-founder and an executive of 
Shank Co. and 
Union Shoe lrimming Co., both of 
Boston. Both firms were founded by 
Alexander and his brother Morris in 
1918. A native of Poland, he came 
to the U. S. in the early 1900's, He 
was active in religious and fraternal 


International Shoe 


affairs. Surviving are his wife, Sadie; 
three sons, Samuel A., Sheldon H., and 
Lt. Marvin H. Lourie; a daughter, 
Mrs, Miriam Chandler; his brother, 
Morris; and a sister, 


Michael Roden . . . 74, hide execu 
tive, died recently in Grand Rapids, 
Mich,, following a long illness, Onc 
of the best-known executives in the 
hide industry, he had been active in 
it for many years. More recently, h« 
Rapids 
Hide Co., of which his son, Israel, is 
president. He leaves his wife; another 
son, Morris; and a daughter, Helen. 


was associated with Grand 


Jan. 15, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen’s 
Association. Hotel Statler, Boston. 


Jan. 16-19, 1955.—4lst Annual Mid- 
Atlantic Shoe Show, sponsored by Mid- 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Feb. 27-March 2, 1955-—-Allied Shoe Pro 
ducts and Style Exhibit for Fall and Winter 
1955. Hotel Belmont Plaza, New York City. 

March 1-2, 1955 — Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 

April 24-27, 1955-—-St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur- 
ers Association. Leading St. Louis hotels. 

May 1-5, 1955 Popular Price Shoe 
Show of America for Fall and Winter 
1955. Sponsored by New England Shoe 
and Leather Association and National As 
sociation of Shoe Chain Stres. Hotels New 
Yorker and McAlpin, New York City. 


May 9-11--Spring Meeting of Tanners’ 
Council of America, Inc. Princess Hotel, 
Hamilton, Bermuda. 


May 22-25, 1955 Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 


June 13-14, 1955—-Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955—Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955-——-Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


Morris Lubell . . . 56, leather mer- 
chant, died Saturday, Dec. 4 in Crown 
Heights Hospital, Brooklyn, after a 
short illness. He was president of 
Lubell, Hochmeyer Co., New York 
leather wholesaling firm. He leaves 
his wife, Anna; and a son, Ira. 


David B. Mills . . 
tive, died Dec. 2 of a heart attack 
while on board a train enroute from 
Pittsburgh to Philadelphia. He was 
an official of Wolverine Shoe & Tan- 
ning Corp, of Rockford, Mich. 


i) % shoe execu 


Amalgamated Leather Co’s., Inc. 
American Extract Co. 

Arkansas Co., Inc. 

Armour Leather Co. 


Barium Reduction Corp. 


Calzado y Teneria 
Chestnut European 


duPont, E. |., de Nemours & Co., Inc. 
Eberle Tanning Co. 
First National Bank of Boston 


Gallagher, Paul, & Co., Inc. 
Gleason Leather Co. 
Griswold, Geo. H. 


Hebb Leather Co., Inc. 
Heminway & Bartlett Mfg. Co., The 
Huyck, F. C. & Sons 


Jenkins, Geo. O., Co. 


Lamac Process Co. 27 
Leatex Chemical Co. 28 
Lincoln, L. H., & Son, Inc. 30 
Los Angeles Tanning Co. 26 
Lynn Innersole Co. 34 


Marden-Wild Corp. 36 
Markem Machine Co. 35 
Moore Fabrics 24 
Mutual Chemical Co. of America 22 


Nopco Chemical Co. Back Cover 
Orthmann Laboratories Inc. 33 
Premier Thread Co. 3 
Quirin Leather Press Co. 


Regano Box Toe Co. 
River Plate Corp. 
Robeson Process Co. 


Schlossinger & Cia, Ltda. 
Seal Tanning Sales Corp. 
Singer Sewing Mach. Co. 
Stehling, Chas. H., Co. 


Taber Pump Co. 
Turner Tanning Machinery Co. 


United Shoe Machy. Corp. 


Whittemore-Wright Co., Inc. 
Wisconsin Leather Co. 
Woburn Machine Co., The 


Young, J. S., Co., The 


co. CHARMOOZ 


‘ bk KOT 
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You Get Edges 
that Magnify 
Shoe Quality 





The iron makes 
5,600 burnishing strokes a minute — 2,200 
more than previous models. The shorter 
stroke greatly reduces vibration... sets 
better edges more rapidly, with minimum 
operator effort and fatigue. For quiet op- 


United Shoe Machinery Corporation 


Bright, lustrous, wuiform edges can add 
eye-value to your line of shoes. 
At the edge setting operation, this machine 


can help you — 


— increase production 
— improve shoe quality 


eration, the machine is equipped with a 
balancing system. Either side can be shut 
off when not in use, thus reducing wear, 
maintenance, power consumption. For infor- 
mation on how this machine fits your picture, 


call the nearest United Branch Office. 


SERVICED 


ay 


BOSTON, MASSACHUSETTS 





OVEMENTS 
THERS FOR YOU 


- ee . =a 


Here tanners’ sam Fey prior to deter- Small leather’ specimens are pre Full sides are now treated in 
fully inspected an f oil take-up tested with different formulations tanning drums to permit close 
close regard to at to select the proper fatliquor for approximation to actual tanning 
proced -es me full side testing conditions 


completely equipped research laboratory, 
d other tanning specialties are put through the 
S of tests before being released to you. 


The painstaking thoroughness practiced within these walls is the dominant 
reason why Nopco fatliquors—for every type of leather—are setting new high 
standards in efficiency . . . enabling tanners throughout the country 

to obtain precisely the results they want. 


For every processing problem you have, call on our Nopco laboratory for help. 
Our long experience, plus our modern facilities—which permit leather 

to be tested under conditions approximating those in the tannery 

are at your service. Moreover, we stand ready at all times to supplement 

our laboratory data with technical assistance rendered in your own plant 

to make certain the leathers you produce have ¢ y the surface feel, 


temper, hand, break, and stretch you deg 
* lant at Harrison, N. J., 


NOP C 


CHEMICAL COMPANY — 


Harrison, New Jersey © 


Cedartown, Ga. « Richmond, Calif. « London, Ont., Canada 





